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1. How to Use the Green Halloween
®
 Coordinator‟s Guide 

Welcome, Green Halloween coordinators! We hope you find this guide useful for planning and 

hosting your local Green Halloween events.  

Note that the entire guide, as well as the separate chapters, is available for download. Please print 

only when necessary and use double sided and/or recycled/tree-free paper.  

Other tips: 

• If you can‟t find what you are looking for, use the word-search function located in the 

toolbar. 

• If you‟ve used the search function to scan the entire document and can‟t find the answer 

to your question/s, email support@greenhalloween.org. 

• The letters “GH” stand for Green Halloween. 

• You are reading the first ever Green Halloween Coordinator‟s Guide. If you find errors or 

omissions, please let us know so we can improve upon the guide for next year.  

mailto:support@greenhalloween.org
mailto:info@greenhalloween.org
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2. How to Become a Green Halloween
®
 Volunteer Coordinator 

Thank you so much for your interest in being a Green Halloween
 
volunteer coordinator in your 

city! We‟re thrilled and grateful to have you on board. 

Please take a look at the information below. It includes some introductory information on your 

role as coordinator. At the end of this section there are additional ways you (and your friends!) 

can help if the coordinator role isn‟t a fit. 

If after reading the information, you are interested in any of the ideas below (or have some of 

your own), the next step would be to schedule a call with Corey (Corey@GreenHalloween.org) 

at a time convenient to you. (Of course, if phone calls are not ideal due to kids, pets, work or 

otherwise, we can stick to email for the time being).  

About Becoming a Coordinator 

Green Halloween is a grassroots, non-profit initiative to create healthier and more Earth-friendly 

holidays, starting with Halloween. Green Halloween began in the Seattle-area in 2007 and in 

2008 went nationwide, thanks to widespread media exposure, word-of-mouth marketing and 

online buzz, as well as the support and enthusiasm of families and businesses all over the 

country. This year we‟ll continue to expand our efforts locally and from coast-to-coast in 

mailto:Corey@GreenHalloween.org
http://www.greenhalloween.org/
http://greenhalloween.org/content.php?page=about
http://greenhalloween.org/content.php?page=press


 

 

Green Halloween® is a registered trademark | Copyright © 2011, Green Halloween®, All Rights Reserved 

Contact: Info@GreenHalloween.org  

partnership with health, environment and arts-related businesses and organizations as well as 

volunteers (like you!). In 2010, Green Halloween became an official program of  EcoMom 

Alliance
®

, a 501(c) 3 non-profit. 

Green Halloween is not a single event, but rather a one-of-a-kind, two-month push during the 

back-to-school months (September-October) to educate and inspire communities about three 

primary issues: health, the environment and community change. We also focus on creativity, 

family and fun. 

In the past, we have had Green Halloween coordinators in: Seattle, San Francisco, Arizona, 

Phoenix, Los Angeles, Daytona Beach, Tampa, Chicago, Austin, Philadelphia, Washington D.C., 

NYC and more. (If you are in one of these cities and would like to find out if there is an existing 

coordinator, please email info@greenhalloween.org. 

We are always seeking to expand the Green Halloween revolution by collaborating with a person 

(or group/organization/business) interested in launching a Green Halloween trick-or-treat trail 

and/or Green Halloween event in their community/ies (see below for details). 

Option #1 Green Halloween Trick-or-Treat Trail  

Organize a Green Halloween trick-or-treat trail in a mall or with businesses. Hand out goodies 

that are healthy, healthier or green alternatives to conventional Halloween treats. “Maps” can 

highlight where the Green Halloween participating stores are located. This even may be held on 

or before Halloween. 

The trail may be a green makeover of an existing annual trick-or-treat trail (i.e. in a mall) or a 

new one can be created. 

Option #2 Green Halloween Community Event 

A public/family focused Green Halloween community event, ideally for at least 250 people, 

including activities and games that focus on fun and “creativity over candy.” Can be held in a 

community center, at your local Whole Foods Market (we‟ve partnered with them coast-to-coast 

and they are usually eager to host), or in another donated space. This event may be held on or 

before Halloween. 

Green Halloween will help by supplying you with this Coordinator‟s Guide for how to launch 

the trail/plan the event, how to engage businesses and the community, how to promote and create 

press/media buzz, how to use the trail/event to feature your company or organization and more. 

Green Halloween can also help with procuring sponsors and with activity ideas and ways to keep 

the event “green.” 

Why Become a Green Halloween Community Coordinator? 

http://www.ecomomalliance.ning.com/
http://www.ecomomalliance.ning.com/
mailto:info@greenhalloween.org
http://greenhalloween.org/GHactivities.pdf
http://www.greenhalloween.org/communitycenter.pdf
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• To make healthy and sustainable Halloween family events available in your community 

(and to grow new community traditions) 

• To help bring awareness about great, green holiday alternatives (that keep all the fun) 

• To showcase your company or organization  

• To support your local commerce and be a part of a national movement 

• To have fun 
 

Why Green Halloween?  

• This generation of kids has a life expectancy that is shorter than their parents. 

• The EPA considers that 60% of all herbicides, 90% of all fungicides and 30% of all 

insecticides found in non-organically grown foods to be carcinogenic. 

• Over 6,000 synthetic chemicals are used in the processed-food industry. 

• A 2004 study found that children‟s behavior measurably improved after a one week diet 

without preservatives and artificial colors and dramatically worsened on the weeks they 

were given preservatives and artificial colors. 

• Coco beans used for chocolate that are grown in full sun (as opposed to shade) are 

susceptible to disease and therefore require heavy doses of toxic pesticides and synthetic 

fertilizers. 

• The chocolate industry has engaged in the use of child slaves and other unethical 

treatments of growers. 

• Store-bought costumes, makeup and accessories may contain phthalates, cadmium, lead 

and other toxins. 

(More good reasons to be involved can be found here.) 

Interested in Leading Your Area's Green Halloween? Here Are the Next Steps: 

1. Contact us: 

Corey Colwell-Lipson, Green Halloween Founder and Director 

(425) 427-6666 PST 

www.GreenHalloween.org 

 

2. Sign and send the Volunteer Agreement Form. 

3. Get planning (this manual has everything you need - and more - to plan a 

successful event). 

Not Interested in Becoming a Coordinator but Want to Help in Some Way? Here are a Few 

Ideas: 

• Host a Costume Swap for National Costume Swap Day™. 

• Click here, read and then make a note on your calendar to take action. Then ask a few 

friends to do the same. 

http://greenhalloween.org/whygreenhalloween.pdf
http://www.greenhalloween.org/
http://www.greenhalloween.org/volunteeragreement2011.pdf
http://www.greenhalloween.org/CostumeSwap/index.html
http://greenhalloween.org/content.php?page=helpout
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• Sign up for our newsletter, fan us on Twitter, “like” us on Facebook. Ask your friends, 

fans and “followers” to do the same. 

• Blog about Green Halloween
®
 or National Costume Swap Day

™
 (say nice things, please). 

• If you have media/PR experience - we need you! 

• Want to help write e-blasts, procure sponsors, or generate buzz? 

• Want to volunteer at a Green Halloween booth at your local zoo or aquarium‟s 

Halloween event? We have a partnership with many of them! 

• Forward this email to friends, family, fans and famous people who you know and love or 

who you know and would love us. 

• If you have more ideas for how to help? We‟d love to hear them! 
 

 

 

 

http://greenhalloween.org/index.php?page=home
https://twitter.com/greenhalloween
http://www.facebook.com/greenhalloween
http://www.greenhalloween.org/Friendsletter.pdf
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3. What is Green Halloween
®
? 

Green Halloween is non-profit community initiative to create healthier and more Earth-friendly 

holidays, beginning with Halloween. Green Halloween began in the Seattle-area in 2007 and in 

2008 went nation-wide, thanks wide-spread media exposure, word-of-mouth marketing and 

online buzz, as well as the support and enthusiasm of people and businesses all over the country.  

Funded by sponsorships and fueled by volunteers, Green Halloween is a program of EcoMom 

Alliance
® 

(a 501 (c) 3), in partnership with The Green Year
®
 and host organizations across the 

country (such as Dr. Oz‟s Health Corps, Goodwill Industries International and the Association of 

Zoos and Aquariums). 

Here is the Back Story: 

It all started in the spring of „07 with a conversation between mom of two, Corey Colonel-

Lipson, and her local Whole Foods Market (in Bellevue, WA) about making Halloween better 

for kids and planet without losing an ounce of fun. Whole Foods loved the idea, offered to back 

her, and seemingly overnight, Corey had a true grassroots “movement” on her hands. Although 

the interest from all over the country spread like wildfire, she decided to contain it to the Seattle 

area just to see what would happen in the inaugural year… and what happened was incredible. 

The whole community came together: individuals, organizations, businesses and local 

http://www.greenhalloween.org/
http://greenhalloween.org/content.php?page=press
http://www.ecomomalliance.org/
http://www.ecomomalliance.org/
http://www.green-year.com/


 

 

Green Halloween® is a registered trademark | Copyright © 2011, Green Halloween®, All Rights Reserved 

Contact: Info@GreenHalloween.org  

governments - all signed up to embrace the ideas she promoted. The local (and national) press 

went wild over it too. 

Corey had no idea that she‟d take Green Halloween nation-wide the very next year, but because 

the demand and interest was clearly there, she brought the model she created in 2007 to cities all 

over the country (with the help of volunteer “coordinators”). Although she provided the “bones,” 

each city put their own twist on Green Halloween; so Seattle‟s looked different than L.A.‟s and 

L.A.‟s looked different than Daytona Beach‟s and so on and so forth. The idea was that as the 

initiative spread, the whole country would be engaged in a nation-wide movement that all the 

while maintained it‟s own local spirit. 

In addition to raising public awareness for how to keep the fun but lose the un-healthy and        

un-sustainable holiday habits, the Green Halloween initiative raises funds for health and 

environmentally-focused non-profits through sponsorship dollars. As Green Halloween grows, 

so too will the opportunity to raise even more money for more worthy causes; snowballing for 

the good of others. 

Since Green Halloween is a community movement there is plenty of room for anyone who wants 

to get involved – from parents who want to gather support in their neighborhoods, to schools that 

want to turn their existing celebrations green to companies who want to show their support by 

aligning themselves through sponsorship… The possibilities are truly endless.  

In addition, The GreenYear
®
‟s Featured Vendor Licensing Program provides products with our 

GH “seal of approval” and pairs the items with non-profit beneficiaries (who receive a 

percentage of sale price) through our non-profit partnerships. In turn, The Green Year promotes 

the products/services on www.GreenHalloween.org and www.CelebrateGreen.net and in every 

marketing opportunity possible. Featured vendors may sell goods or services that are people, 

Earth and/or community friendly and must be pre-approved by The Green Year team.  

For more information, please visit www.GreenHalloween.org or email 

info@GreenHalloween.org. 

 

http://greenhalloween.org/content.php?page=press
http://www.greenhalloween.org/
http://www.celebrategreen.net/
http://www.greenhalloween.org/
mailto:info@GreenHalloween.org
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4. Why Green Halloween
®
? 

Although Green Halloween takes an optimistic and positive view point, we are motivated to 

ignite change to create a holiday that is healthier for people and planet. 

Top 3 Reasons to Go Healthy and Green This Halloween 

1. Our Children  

• This generation of children has a life expectancy that is shorter than their parents. 

• 1 in 3 children born today will get diabetes and 2 million youngsters suffer from high 

blood pressure. 

• 1/3 of America‟s children are overweight; 17% are considered obese. 

• Since the 1970‟s, the number obese children has more than tripled. 

• 57 percent of girls and 33 percent of boys attempt to control their weight with cigarettes, 

fasting, or skipping meals. 

• In 2003 the average trick-or-treater collected 5,435 calories worth of candy containing 

more than 3 cups of sugar. 

• EPA considers that 60% of all herbicides, 90% of all fungicides and 30% of all 

insecticides found in non-organically grown foods are carcinogenic. 

• Over 6,000 synthetic chemicals are used in the processed-food industry. 

• From 1997 to 2008, the rate of childhood peanut allergies more than tripled. 
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• A 2004 study with 1800 three year old children found that behavior measurably improved 

after a one week diet without preservatives and artificial colors and dramatically 

worsened on the weeks they were given preservatives and artificial colors. 

• Store-bought costumes and accessories may contain phthalates, lead and other toxins. 

• One test found detectible levels of lead, a powerful neurotoxin, in 10 of 10 brands of face 

paints tested. (According to experts there are NO safe levels of lead). Here is a brand that 

is lead-free, made is partnership with Green Halloween! 

 

2. Our Planet  

• Organic farming conserves energy, protects the water supply and prevents soil erosion. 

• Coco beans used for chocolate that are grown in full sun (as opposed to shade) are 

susceptible to disease and therefore require heavy doses of toxic pesticides and synthetic 

fertilizers. 

 

3. People  

• According to UNICEF, coco-bean plantation owners are notorious for child slavery and 

paying low wages to farmers because of market deregulation. 

• Organic farming protects the health of farm workers and their families. 

 

Because of YOU, Change is in the Air…. 

• In 2009, twice as many people dressed up in DIY costumes as compared to the year 

before. 

• From 2005 to 2007, organic candy offerings increased by 170 percent.  

• 35 percent of Americans have higher interest in the environment today than they did one 

year ago. 

• 35 percent of Americans have higher expectations for companies to make and sell 

environmentally responsible products and services during the economic downturn. 

• 70 percent of Americans indicate that they are paying attention to what companies are 

doing with regard to the environment today, even if they cannot buy until the future. 

• An increase in the number of PVC-free costumes, lead-free face paints, and reusable 

trick-or-treat bags on the market.  

• According to experts, skyrocketing sales of organic chocolate helping to drive the organic 

market. 

• Conventional companies such as Cadbury are moving into the organic and Fair Trade 

markets. 

• In some markets, sales of Fair Trade chocolate has doubled. 

• In 2009, Mars pledged to source cocoa for all of its products from sustainably harvested 

farms by the year 2020. 

• The GH revolution has grown from one “officially hosted” city in 2007 to more than 

twenty in 2011. 

 

http://www.terrafirmacosmetics.com/naturalfacepaint.html
http://www.terrafirmacosmetics.com/naturalfacepaint.html
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Fact: A 2003 Yale University study found that nearly half of 284 young trick-or-treaters picked 

a small toy over candy when given the choice. 
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5. 10 Green Halloween
®
 Guidelines (AKA Guiding Principles) 

 

1. Green Halloween Events Incorporate the 3Rs: Reduce, Reuse and Recycle. 

• Reduce: Limit use of new product (décor, food, packaging, etc.). 

• Reuse: Products such as décor are acquired used, borrowed, etc. and are saved for 

reuse the following year or donated for use by someone else. 

• Recycle: 

‣  Ideally, on site recycling is available, with bins clearly marked (with what 

can be recycled) and in ample supply. 

‣  If on site recycling is not available, recyclable items are brought off site 

for recycling. 

‣  If composting is available locally, compost bins (for food scraps and paper 

items) are available and clearly marked. 

‣  Décor may be “upcycled” (converting waste materials/useless products 

into new materials/products of better quality or a higher environmental 

value) initially or after the event. 

‣  Find creative ways to “recycle” non-recyclables such as wrappers by 

having art stations. 
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2. Collateral is “Cool”. Consideration is given to all print-materials, signage, event 

components and giveaways for their eco-friendliness. (See Print Materials for printing 

guidelines). 

• Print materials are made from tree-free or recycled content paper (ideally 100% 

post-consumer waste and FSC certified). Print only what‟s needed. 

• Giveaways from all of your partners have been screened. No disposable, non-

recycled, plastic items, unless this choice is intentional (e.g. deemed the best 

choice given the situation). 

• Signage is reusable. 

3. Share the Stage. GH AND top-level (platinum) and national media sponsors must be 

provided with prominent exposure at events, in print and online. It must be clear to guests 

and readers that your event is an official event of the larger GH network with “props” 

given to our top sponsors. Be sure to follow the following guidelines: 

• Include GH logo and URL in all print materials, website and event signage  

• Example verbiage: This is an official event of the Green Halloween
®
 initiative 

(www.GreenHalloween.org).  

• See section 10 of this document for Green Halloween logos to download 

• Contact Corey for URLs at Corey@GreenHalloween.org 

4. Green Halloween is “G” Rated. All associated activities, promotions, print materials, 

online mentions, etc. must be family friendly with no sexually explicit, violent, or 

otherwise adult content, symbols, language, graphics, etc.  

5. Include the R (NOT the Same as Above). The name Green Halloween MUST be used 

with the “registered” symbol (®) online or in print the FIRST time it is used on a page.  

• The name MUST link to the URL (www.GreenHalloween.org) if used online. In 

print, the URL can be written as: GreenHalloween.org 

• “Hallogreen
®

” and “Think Outside the Candy Box
®
” are also registered and must 

include the ® symbol after the word/phrase. 

6. You Represent You. Volunteers are independent representatives of the GH initiative as 

well as its sponsors and partners (note: volunteers are not employees of GH). 

http://greenhalloween.org/content.php?page=sponsors
http://www.greenhalloween.org/
mailto:Corey@GreenHalloween.org
http://greenhalloween.org/GHactivities.pdf
http://www.greenhalloween.org/
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Professionalism, optimism, collaboration and gratitude are incorporated in all interactions 

with the media, potential partners/sponsors, other volunteers and the public. 

7. The Revolution is the Reason. All partnerships created during the process, planning and 

execution of GH are created, first and foremost, to benefit the growth and success of GH 

on a local or national scale. Procuring sponsors, personal or professional contacts for 

other personal or professional means may happen only with express written permission 

from Corey Colwell-Lipson or Lynn Colwell. This guideline is out of respect for all 

parties included. 

8. Attitude is Important. GH is not a finger-wagging program. Our goal is not to “tell” 

people what to do. Rather, the hope is to provide people with a spectrum of ideas, some 

of which may inspire. The idea is to encourage people to “start where they are.”  

9. Think Big, Start Small. GH inspires big ideas. Of course, we‟re all about making a 

splash! But, if the idea is to grow the revolution larger each year, it wouldn‟t be 

beneficial for volunteers to become overwhelmed and burn out. A small, successful event 

(that preserves your sanity) is far better than a large, barely put together event that causes 

internal combustion. So start small this year and consider growing the event over time. 

Whatever you do WILL make a difference. Of course, if you are an experienced event 

planner, we support your goal to aim for the moon! 

10. Communication, Expectation and Follow-Through are Key. As with any successful 

human relationships, communication, setting clear expectations and following through 

are the cornerstones of interpersonal bliss. Well, maybe not bliss, but you get the picture. 

In any case, please keep these in mind as you plan events and wrap up as they really can 

make the difference between a good event and a great one.   
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6. Green Halloween
®
 Event Planning Toolkit 

As a volunteer coordinator, you have likely agreed to plan one (or both) of two events: a 

community Green Halloween trick-or-treat trail and/or a public Green Halloween celebration.  

Sounds easy and fun enough, right? It can be! Use this toolkit as a guide to answer all of your 

questions (and more) about how to organize an event, who to involve and how to make the event 

a grand success (without making this your life‟s work).  

Sections in This Document: 

• Create a Green Halloween trick-or-treat trail 

• Create a Green Halloween community event 

‣  Option 1: Turn an existing Halloween event green  

‣  Option 2: Create your own Green Halloween event 

‣  Option 3: Collaborate with your local natural foods market on an in-store 

event 
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• Tips for a successful event (no matter what kind of event you are planning) 

• How to partner with a local non-profit (and why doing so may be a good idea) 

• How to create a BUZZ about your event 

• How to apply for free goodies for your event 

Be sure to use our easy PR/Media Toolkit to help generate buzz for your event/s. 

Create a Green Halloween
®
 Trick-or-Treat Trail 

Public trick-or-treat trails are becoming increasingly common place in communities around the 

United States. They are typically hosted in malls or along streets organized by local businesses. 

For some parents, receiving goodies from stores feels like a safer choice than going door-to-door, 

while for others it‟s about saving money (not having to hand out candy), while for others it‟s all 

about having fun and an opportunity to get additional loot!  

By creating a GH trick-or-treat trail, families in your community will have the chance to feel 

safe, save money and create fun traditions that include treats and treasures that are better for kids 

and planet.  Creating a trick-or-treat trail is pretty easy to do too. 

 

Option 1: Turn an Existing Trick-or-Treat Trail Green  

If your local mall or a group of businesses already hosts an annual trick-or-treat trail, talk to the 

event coordinator about turning this year‟s trail healthy and green. Call them on the phone or 

send them an email using this sample letter as a guide and to get them excited about the 

opportunity. Let them know that a) the event is likely to get some great local press by going 

green and that b) GreenHalloween.org will help to advertise. 

If the existing event coordinator is interested in going green for this year‟s event, help them by 

providing them with a big list of alternatives the participating stores may use. If cost is a 

concern, let them know that money can be saved by: 

• Giving just one goodie to each child (instead of handfuls)  

• Contacting the product company directly and asking them for an at-cost rate (let them 

know they are participating in a GH event)  

• Contacting local retailers who may carry some of these items to see if they might offer a 

discount 

• Going with an ultra-low cost or even free item 

Hint: Many malls order their Halloween candy in July, so be sure to contact them early in the 

year. 

 

http://greenhalloween.org/Sampleeventltr.pdf
http://greenhalloween.org/content.php?page=treats
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Option 2: Create a New Trick-or-Treat Trail 

If you are interested in creating a new trick-or-treat trail, start by establishing your location. 

Malls and family-friendly shopping areas are ideal places to inquire. In many cities, there are 

clusters of businesses that may include consignment shops for kids‟ clothes, restaurants, art 

galleries, bookstores, etc. Look for sidewalks, night lighting and safe places for children to walk. 

As stated in the section above, begin by having a conversation with the mall manager or 

marketing/events coordinator (call the main number and ask who this might be). For individual 

stores, find a nice day and go door-to-door speaking with the store‟s marketing manager, place 

calls or schedule in-person meetings. Whatever works for you. 

 

When Communicating With Potential Trick-or-Treat Trail Businesses, Be Sure the Let 

Them Know: 

1. Their trail will be part of a national network of Green Halloween trails across the United 

States (and that this is all grassroots/ non-profit) 

2. Events in previous years have brought tremendous press and community interest 

3. You will provide them a a big list of alternatives that have been kid-approved to give 

away and tips for saving money  

4. You will provide them with a window sign for the event.  You can create one by using 

the GH logo.  

5. The trail will be advertised locally (you may want to consider how you will do this 

beforehand). Read our PR/marketing toolkit for help. 

6. If desired, give them this sample event letter and customize it for your needs. 

Next Steps: 

Once the location is confirmed and a handful (or more!) of stores are on board… 

1. Select your date (usually on a weekend day BEFORE Halloween, although some 

communities may wish to have the trail on Halloween). 

2. Make sure that the stores have the information they need for ordering/making healthy, 

healthier, and/or green goodies to hand out. If possible, make a list of what these items 

will be. 

3. Optional - Get sponsors and partners, such as non-profit groups, parenting clubs, etc., 

involved. 

4. Ask your city if you can hang a sign over the street, or the mall if a sign advertising the 

trail can be placed by mall entrances. If possible, have signage up during the entire month 

of October. 

http://greenhalloween.org/content.php?page=treats
http://greenhalloween.org/downloads/greenhalloweenlogo.pdf
http://greenhalloween.org/Sampleeventltr.pdf
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5. Spread the word! Ask all participating stores to announce the date in e-blasts, newsletters, 

in-store signage, etc. using our GH logo. Email health advocacy groups, green groups, 

girl/boy scouts and others to ask them to do the same. Invite parenting groups to attend 

and invite their friends. Email, Twitter, Facebook and texting are all fabulous ways to 

create a buzz. Follow the PR/MEDIA guidelines for getting the media to cover your 

event before and during.  

6. Prepare window or street signs for the participating stores. Use the GH logo and a slogan 

like, “We‟re proud to participate in Green Halloween
®

! Come inside for EEK-O-fabulous 

treats!” Be sure the stores have the signs on hand before the event, that day or up one 

month prior. 

7. Prepare trick-or-treat trail maps (optional). Have these available online and/or in 

participating stores during the month of October. Map the whole area and place pumpkin 

icons on the stores that are participating, making it easy for families to find the stores 

where Green Halloween goodies await. 

 

Tips:  

• Don‟t forget to remind trick-or-treating families to bring their own reusable goody 

bags! 

• In signs or other print materials, don‟t forget to use the registered sign (®) after the 

word Green Halloween and be sure to include the GH website 

(www.GreenHalloween.org) so families can log on for more ideas and fun. 

• Be sure to clarify the day and time the trail is open. 

• Encourage children (and parents) to wear eco-friendly costumes (you may want to 

host a contest and offer prizes from the store partners for the most eco-fabulous ones). 

• To encourage people to stop at each shop, you may want to create some kind of 

scavenger hunt where kids search for clues hidden in the stores. Of course, get the 

store owner‟s approval before planning. 

• Store owners may want to offer coupons for parents. 

• Be sure to take video and pictures of the event.  Send them to 

support@greenhalloween.org to have them posted them on the GH site. 

• After the event, get feedback from parents, kids and shop owners. You may want to 

create a printed or online feedback form; these are always helpful for growing events 

in future years! 

• Pair the trick-or-treat trail with a community event at a park or other location that is 

located along the trail or nearby. See “Plan a Green Halloween community event” 

(below) for details. 

http://greenhalloween.org/downloads/greenhalloweenlogo.pdf
http://www.chicobag.com/t-green_halloween.aspx
http://www.chicobag.com/t-green_halloween.aspx
http://www.greenhalloween.org/
mailto:support@greenhalloween.org
mailto:support@greenhalloween.org
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• If you have a Whole Foods Market or other natural foods store located near the trail 

be sure to let them know about our plans and see if they want to sponsor it or be 

involved. For sponsorship details, click here. 

• Reach out to your city‟s Mayor, your school board and other community leaders. 

Encourage them to recognize their city as a Green Halloween City and to consider 

endorsing their local GH for health and environmental reasons including: childhood 

obesity, diabetes, toxic costumes, energy consumption and waste. Be sure to invite 

community leaders to your event and, if they accept, let the press know they‟ll be 

there! 

 

Create a Green Halloween
®
 Community Event 

If you are a Green Halloween volunteer coordinator, you have agreed to host a GH trick-or-treat 

trail (see above) and/or a public event, aiming to include at least 500 people.  

A GH community event can be easy (and fun!) with these ideas: 

 

Option 1: Turn an Existing Halloween Event Green  

Why remake the wheel? Collaborate with the event planner of an existing community event and 

find ways to turn the event green or, at least, green-er. This is a great way to go because it 

doesn‟t require as much planning on your part as it would if you created an event from scratch.  

Start by contacting the event coordinator of a few existing public Halloween events (at malls, 

community centers, zoos, etc.) and ask them if they want to work together to help make their 

event an even greater success this year by adding some eco-elements. Pay a visit in person, call 

them on the phone or send them an email with this sample letter as a guide and to get them 

excited about the opportunity. Let them know that a) the event is likely to get some great local 

press by going green and that b) GreenHalloween.org will help to advertise and generate buzz. 

Be sure to direct her to www.GreenHalloween.org to learn more. 

If the existing event coordinator is interested in going green for this year‟s event, but is 

concerned about the “green goodies,” help them by providing them with a big list of alternatives 

the participating stores may use.  

If cost is a concern, let her know that money can be saved by: 

• Giving just one goodie to each child (instead of handfuls)  

• Contacting the product company directly and asking them for an at-cost rate (let them 

know they are participating in a Green Halloween event)  

http://www.greenhalloween.org/communitycenter.pdf
http://greenhalloween.org/Sampleeventltr.pdf
http://www.greenhalloween.org/
http://greenhalloween.org/content.php?page=treats
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• Contacting local retailers who may carry some of these items to see if they might offer a 

discount 

• Going with an ultra-low cost or even free item 

Hint: Many malls order their Halloween candy in July, so be sure to contact them early in the 

year. 

Ways to green an existing event: 

• Green the goodies (see above) 

• Green the activities   

• Green the décor 

• Green the clean up 

Here are ideas on how to do all of the above. 

Be sure to ask the event coordinator if you can have a GH booth or table at the event to hand out 

tip sheets, share ideas with parents or to give away Green Halloween goodies that have been 

provided to you. 

For next steps on event ideas, marketing and more read the sections below. Don‟t miss the 

section on “tips for a successful event.” 

 

 

 

Option 2: Create Your Own Green Halloween
®
 Event 

Creating a brand new GH event isn‟t as time consuming as you might think.  

Here‟s how to make the process as easy and as successful as possible: 

• Team up. Partner with friends, other health/green focused businesses, a local parenting 

group or a local non-profit organization to host the event. Look for partners that have 

experience with or a passion for event planning.  

• Find a location. What is the weather like in your area? How many people will your event 

host? Who is willing to donate space and/or how much money can we raise to pay for the 

venue? Answering these questions will help to identify the perfect event local. Once you 

have your list whittled down, start making calls. Let the owner of the venue know your 

plans and ask if he or she is willing to donate the space, perhaps in exchange for being 

listed as an event sponsor. If there is a fee, be sure you can find individual or corporate 

sponsors to cover the expense. Note: Green Halloween, EcoMom Alliance and The Green 

Year
®

, LLC are NOT responsible for any unpaid fees or charges for your event. 

•Examples of event locations: 

http://greenhalloween.org/GHactivities.pdf
http://greenhalloween.org/downloads/GuideForTeachers.pdf
http://greenhalloween.org/downloads/10steps.pdf
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‣  Parks (with shelter for sun/rain) 

‣  Community centers 

‣  Churches 

‣  Schools 

‣  Shopping areas in family-friendly locations such as indoor or outdoor 

malls. 

• Choose a date and time. Some GH events are on Halloween, others take place in the 

days or weeks leading up to Halloween. Pick a day and time that works for your venue 

and for the people coming to the event. Mid-day events on a weekend are the best for 

families. 

• Decide on a format. What kinds of activities will your event have? Who will be there to 

facilitate the activities? Will you have food? Games? Contests? 

•We have found that the easiest to plan and most successful event format is to invite 10-

20 health/environmental/family businesses and organizations to host a booth or table with 

one healthy/sustainable/creative activity at each. Each business is responsible for 

planning, preparing and overseeing one activity, but it should be pre-approved by you 

(for its health and environmental impact). In exchange, the business/organization may 

hand out their literature, coupons and/or (approved) product samples. Contact 

support@greenhalloween.org for a list of companies that may be interested in taking part 

in your event. 

•Click here for a list of kid, parent and Earth approved activities that may work for your 

event. If you have additional ideas, please e-mail Corey@GreenHalloween.org and we‟ll 

add them. 

• Procure sponsors (optional). Most GH
 
events don‟t cost anything to produce. If you can 

secure a donated location, invite partners who bring their own activities and goodies, and 

generate some free PR, you won‟t need to spend a dime. However, there are several 

reasons you may wish to procure sponsors for your event. 

1. As an incentive to get healthy/green companies involved. Even if you are 

not charging a sponsorship fee, calling event participants “sponsors” and 

advertising them as such in no-cost ways (such as via Twitter, Facebook, a 

blog, etc.) can be a nice way to say thank you to the people helping to make 

your event a success.  

2. To pay if applicable event fees. In some areas of the country, creating a no-

cost event is difficult. In NYC, for example, the cost of street permits alone 

requires at least one paying sponsor. Other event coordinators want to print 

flyers or have location expenses. For these situations, money will need to 

http://www.greenhalloween.org/communitycenter.pdf
http://greenhalloween.org/GHactivities.pdf
mailto:support@greenhalloween.org
http://greenhalloween.org/GHactivities.pdf
mailto:Corey@GreenHalloween.org
http://greenhalloween.org/GHactivities.pdf
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come from somewhere. Procuring sponsors is a great way to cover costs and 

gives you greater visibility in the community. Sponsorships may be fee based 

(company X pays $500 for X level of sponsorship), in-kind (company X 

directly pays for print materials; perhaps they are the printer), or a combo of 

the two. Check out Green Halloween‟s national sponsorship page and Seattle 

sponsorship page for ideas on how to structure sponsorship and be sure to read 

the sponsorship section of this guidebook. 

• Generate a buzz. Use our marketing kit to get your community excited about your event. 

 

Don’t miss the section on “tips for a successful event” below. 

 

Option 3: Collaborate With Your Local Natural Foods Market on an In-Store Event 

This option is a hybrid of the two options above and may be the best of both worlds. 

Many Whole Foods Markets across the country have hosted Green Halloween events, and many 

more are interested (or will be once they meet you!). So if you have a Whole Foods Market or 

another natural foods store in your area, ask if they would like to collaborate with you. After all, 

GH will inevitably drive sales for the healthy/green Halloween treats and treasures they sell. 

 

How to Partner with Whole Foods Market or Your Local Natural Foods Store: 

• Contact the Store‟s Marketing Manager or Store Team Leader. Introduce yourself as 

your community‟s GH coordinator. Let them know about GH and what your plans are for 

your community. Forward them a Retail Sample Letter (be sure to customize) and this 

PowerPoint and ask them if they would be interested in the possibility of hosting an in-

store event (be sure to view the PowerPoint to familiarize yourself with what‟s in it 

before you make the call). 

• Pick a Date and Time. The second week of October is a great time to host an in-store 

Green Halloween event. Holding the event early in the month gives people a chance to 

consider greening up their holiday while there is still time to plan. If you hold the event 

early in the month, you might also want to consider including a costume swap at your 

event. Of course, some stores may want to do something closer to the Big Day and this is 

great, too. In-store trick-or-treating, treasure hunts and other activities are fun when kids 

come in costume and the store employees are dressed up, too!). Mid-day weekend events 

are usually best for families. Fun tip: your store may also want to hold a post-Halloween 

candy exchange. The candy is unwrapped by kids and added to a compost bin and, in 

exchange, kids can go home with a pack of seeds or something from the bakery. 

• Decide on a Format. What kinds of activities will the in-store event have? Who will be 

there to facilitate the activities? Will you have food? Games? Contests? As with non-

http://greenhalloween.org/content.php?page=sponsors
http://greenhalloween.org/content.php?page=sponsors_seattle
http://greenhalloween.org/content.php?page=sponsors_seattle
http://greenhalloween.org/downloads/RetailerPP.ppt
http://greenhalloween.org/downloads/RetailerPP.ppt
http://greenhalloween.org/GHactivities.pdf
http://greenhalloween.org/GHactivities.pdf
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store events, we have found that the easiest to plan and most successful event format is to 

invite 5-10 health/environmental/family businesses and organizations to host a booth or 

table with one healthy/sustainable/creative activity at each. Each business is responsible 

for planning, preparing and overseeing one activity, but it should be pre-approved by you 

and the store (for its health and environmental impact). In exchange, the 

business/organization may hand out their literature, coupons and/or (approved) product 

samples. The store will have a list of companies who may want to participate. You can 

also contact support@greenhalloween.org for a list of companies that may be interested 

in taking part in your event. Click here for a list of kid, parent and Earth approved 

activities that may work for your event. If you have additional ideas, please email 

Corey@GreenHalloween.org and we‟ll add them. 

• Fundraising TIP: You may want to ask the store contact if she would consider making 

your event a fundraiser for your local GH efforts (only if you have costs such as print 

materials, your partner non-profit (see below for more on this idea), your 
® 

chapter, or for 

Green Halloween (nationally, to help pay operating costs and to allow GH to grow). 

Many stores have “5% days” (where a portion of all sales for that day are donated), 

barbecue fundraisers ($5 lunches where all profits are donated), or a % of profits from a 

particular item or set of items (e.g. products designated as “Green Halloween” goodies).  

• Generate Buzz. Be sure to ask the store how they will be advertising the event. Will they 

use in-store signage? Send out a press release? Incorporate the event in their already 

planned seasonal radio ads? Will they use e-blasts, Twitter and Facebook to chat up the 

event? Let them know you‟ll be helping, too. Use our marketing kit to get your 

community excited. 

 Remember to use the registered sign (®) after the word Green Halloween and be sure to 

include the Green Halloween website (www.GreenHalloween.org) in store signage or 

other print materials.  This let shoppers know they can log onto our site for more ideas 

and fun. 

5 Ways Whole Foods Market/Natural Foods Store can be Involved: 

• With an in-store event. Dozens have been held across the country. Pick a date (usually a 

few weeks before Halloween), invite 5-15 healthy and/or green brands/organizations/etc 

to host tables around the store. Ask each to bring a healthy/green Fall/Halloween activity. 

Have “tours” for parents to point out Green Halloween items sold in the store. Invite 

families for a fun-filled day – ask the retailer to help advertise via e-blasts, signage, social 

media, etc. Remember to confirm your event and get on the calendar EARLY! Some 

stores may even host a fundraiser for National Green Halloween (contact us if they are 

interested in this option) or a local non-profit you‟d like to be connected with via sales of 

product that day. Be sure to ask. If you host an event, please be sure to do so in 

accordance with Green Halloween‟s guiding principles. 

mailto:support@greenhalloween.org
http://greenhalloween.org/GHactivities.pdf
mailto:Corey@GreenHalloween.org
http://www.greenhalloween.org/
mailto:corey@greenhalloween.org
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• With in-store signage and aisle tags pointing out GH items, GH tips and event details. 

• With sponsorship. If you are hosting an out-of-store GH event, be sure to ask your local 

health food store if they would like to be a sponsor. Click here for some local sponsorship 

ideas. In-kind sponsorship is another option for out-of-store community events. 

• Inclusion on the new Green Halloween local retailer page. Cost: One time fee of $200 per 

location. Contact Corey@GreenHalloween.org for information. 

• If you are hosting a Green Halloween trick-or-treat trail, and the local retailer is within 

the designated area, be sure to invite the retailer to be included, to host in-store trick-or-

treating, and/or to donate product/coupons (e.g. “Pumpkin Points” redeemable for a 

bakery item or bulk goodie) to be handed out by another retailer along the trick-or-treat 

trail. 

Resources for communicating with Whole Foods Market or another natural foods retailer: 

• Retailer‟s PowerPoint 

• Retail Sample Letter to Whole Foods Market store team leader (customize for your 

needs) 

• Find your local Whole Foods Market at www.WholeFoodsMarket.com 

 

TIP: Keep in mind that store managers and marketing directors are busy folks! In our 

experience, the squeaky wheel gets the oil. Don‟t be afraid to call, e-mail and politely harass 

remind your store contact of any discussions you‟ve had or commitments they‟ve made. Also, be 

sure to let your community know about your collaboration with your local retailer! Chat it up on 

Twitter, Facebook, and your blog! Don‟t forget to add comments to Green Halloween‟s Twitter, 

Facebook, and Blog. 

 

Tips for a Successful Event (No Matter What Kind of Event You Are 

Planning) 

• Be an early bird. Although successful Green Halloween events have been planned as 

late as October, getting into the game early means less stress and better opportunities for 

more volunteers, sponsors, media, etc. It‟s never too early to start planning an event. 

• Get help. There‟s no need to plan an event all on your lonesome (unless you want to, of 

course!). Put the word out to friends and family that you are coordinating an event and 

would LOVE the help. Let others know, too: your child‟s teacher, their soccer coach, 

their friend‟s parents. Church groups, parenting groups, boy/girl scout troops are also 

http://greenhalloween.org/content.php?page=sponsors_seattle
http://greenhalloween.org/content.php?page=retailers
mailto:Corey@GreenHalloween.org
http://greenhalloween.org/downloads/RetailerPP.ppt
http://www.wholefoodsmarket.com/
http://www.twitter.com/greenhalloween
http://www.facebook.com/greenhalloween
http://greenhalloween.org/blog/
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nice places to start. Put the word out and be sure to be clear about what you are asking 

for, as well as the expectations (see below). 

• Be clear about expectations. Put agreements in writing to make sure everyone is on the 

same page. Ask questions: Does your event location require insurance? Do you need a 

city permit? Who is responsible for clean up? 

• Communicate. Stay in touch with your event partners by email on a regular basis. Be 

sure to let people know when deadlines are approaching. Send reminders with event 

details and what people are expected to bring/do. Make sure your event partners have 

your cell phone number in case they need to reach you last minute with questions or 

concerns. 

• Start small. Many coordinators have big plans when they get involved with GH. But we 

would rather see you plan a small event that is successful than a large event that falls flat 

(and stresses you out!). Unless you have a large team of volunteers, or have experience 

with event planning, marketing, etc. keep your plans limited to what you feel is 

reasonable given your time and availability. Remember, things always take a little more 

effort than planned. 

• Professionalism and gratitude go a long way. Remember to remain professional no 

matter what challenges you face in planning your event. Not everyone will “get” what 

you are trying to do, but many more will. Stay positive, keep your eye on the prize and 

don‟t forget to sincerely thank those people and companies who show their support for 

your event in whatever way. 

• Consider a non-profit partner. See below for our top reasons why. 

• Help us help you. Be sure to map your event and let us know what your event plans are. 

We‟ll help you spread the word via our website, e-blasts, Twitter and Facebook posts. 

Get ahead of the game by emailing support@greenhalloween.org with a photo of 

you/your team, your event name/date/time/location/activity details and any sponsors or 

partners you have. Having this info on hand will make it easier for us to help generate 

some buzz on a national scale. 

• Stay connected. Be sure to sign up for the GH newsletter from the homepage, follow us 

on the GH blog and Twitter, and become our fan on Facebook. You may also want to join 

the EcoMom Alliance
® 

discussion board and sign up for the Celebrate Green!
 ®

 

newsletter. We may have resources, announcements and ideas that will help your event. 

Plus, these are great ways for you to connect with other coordinators and to stay informed 

about what else is going on with GH. 

• Other tips 

‣  Remind event guests to bring their own reusable goody bags! 

http://greenhalloween.org/content.php?page=map
mailto:support@greenhalloween.org
http://greenhalloween.org/
http://greenhalloween.org/blog/
http://twitter.com/greenhalloween
http://www.facebook.com/greenhalloween
http://www.ecomomalliance.org/
http://www.celebrategreen.net/
http://www.celebrategreen.net/
http://www.chicobag.com/t-green_halloween.aspx
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‣  Encourage children (and parents) to wear eco-friendly costumes (you may want to 

host a contest and offer prizes from the store partners for the most eco-fabulous 

ones). 

‣  Be sure to take video and pictures of the event and post on the GH site. 

‣  After the event, get feedback the store manager and/or employees. You may want 

to create a printed or online feedback form; these are always helpful for growing 

events in future years! 

 

How to Partner With a Local Non-Profit (and Why This May Be a Good Idea) 

In some cities, GH coordinators have partnered with health, sustainability and/or arts related 

non-profits to make GH even more of a win-win situation. 

Collaborating with a non-profit is beneficial to you and to the non-profit. For the non-profit, GH 

can help to raise awareness for their cause and may even generate some money to support their 

cause. For you, having a non-profit partner can help in the following ways: 

• Companies who want to become sponsors may not be willing to write a check to you (an 

individual). They are likely to prefer sending a check to a known community 

organization. Without this “safety net” you may miss out on sponsorship opportunities. In 

essence the non-profit is acting as a fiscal sponsor for those events that will partner with 

paying sponsors. 

• Partnering with a non-profit may give your event more credibility in your community. 

How to Find a Non-Profit Partner: 

Here are a few of the non-profits GH
 
coordinators have collaborated with: 

• Dr. Oz‟s HealthCorps
® 

• EcoMom Alliance
® 

• Action Arts League 

• Treeswing 

• Hands On 

As you probably know, Green Halloween is a program of EcoMom Alliance
® 

a global network 

of moms (and some dads!). EcoMom Alliance is a non-profit (501 (C) 3). If there is an EMA 

group in your area, you may want to consider partnering with them. Visit the EMA website to 

locate a chapter in your area. 

• Start where you are. Do you already work for a non-profit organization? Does your place 

of work support one? Is there one in your neighborhood? Or one that your friends and 

family support? The “best fit” non-profits for Green Halloween are local and are health, 

environment, arts and/or family related. 

http://www.ecomomalliance.org/
http://www.ecomomalliance.org/
http://ecomomalliance.ning.com/
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• Give them a call. Call up the organization and let them know who you are and what GH is 

all about. Let them know that across the country, non-profit organizations are partnering 

with GH to help raise awareness and funds for the non-profits while making GH an even 

greater success in their communities. 

• Connect them with Corey. If the non-profit is interested in exploring the possibility, 

please send an introduction to Corey@GreenHalloween.org. Corey will arrange a time to 

speak with the non-profit representative to answer additional questions. After the call, 

Corey will forward a non-profit Beneficiary Agreement (please read in advance) to the 

organization‟s representative. Once signed, your collaboration with them is good to go! 

Expectations of a Non-Profit Partner: 

• To receive funds paid by sponsors (let coordinator know when invoices have been 

received and paid) 

• To keep track of funds 

• To provide insurance for events (when needed) 

• To pay event fees, printing fees, etc. on request 

• To provide tax receipts upon request 

• To provide logo, URL, mission statement and other for promotion 

Optional Roles for Non-Profit: 

• Support with planning and execution of event 

• Support with marketing (e.g. sending out e-blasts to their mailing list about the 

partnership and event) 

• Other, as per mutually agreed upon 

Expectations of Green Halloween Coordinator: 

• Handles all sponsorship relationship with companies contributing funds, sends invoice 

and alerts non-profit to in coming funds. 

• Writes thank you notes to sponsors on behalf of GH and the non-profit partner. 

• Handles all other facets of event planning, execution and follow-up. 

 

How to Create a BUZZ About Your event 

Be sure to check out our PR/Media Toolkit.  It is easy to use and includes just about everything 

you need to generate enthusiasm for your event. 

Here are a few additional ideas and resources: 

mailto:Corey@GreenHalloween.org
http://greenhalloween.org/beneficiaryagreement.pdf
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• Create a local Green Halloween blog or Facebook page: You are welcome to create 

your own GH blog or Facebook page as long as you follow rules outlined in our 10 

Guiding Principles and you have submitted a GH Volunteer Agreement. For Facebook, it 

is a requirement to “Like” all of our corporate sponsors and partners and to feature them 

on your Green Halloween page. Also, Corey Colwell-Lipson must be a permanent admin 

of the page. 

• If you would like a pre-designed blog on GreenHalloween.org                                      

(see http://greenhalloween.org/tampa for an example) one can be created for you. The fee 

is $75 (paid directly to our web person IN ADVANCE). Once up, there is no additional 

cost for posting. Contact support@greenhalloween.org to set up. If you set up a blog/FB 

page, please send us the link as soon as possible so that we can review it and chat it up! 

• Get seen in local magazines for FREE. Contact your local parenting magazine and ask 

them if they would be willing to provide you with free ad space for your event in 

September and October in exchange for being named a local media sponsor. (Click here 

for more on procuring local sponsors.  

‣  Contact support@greenhalloween.org to see samples of ads that have been 

placed in magazines in years past and to get the layered files for your 

designer.  

‣  If you don't have a designer who will do the work for free, our designer, Anne 

charges $75 an hour. Plugging in your local info should take less than one 

hour's time.  Contact us at support@greenhalloween.org for more information. 

‣  Remember, all local ads must include the Green Halloween logo, URL and 

national Platinum Pumpkin Sponsors (contact support@greenhalloween.org 

for an updated list of sponsors) 

‣  Please send Corey@GreenHalloween.org whatever ads you create to us for 

review before the final is sent to the magazine. 

‣  HINT: Most of the magazines will have an early to mid-August deadline for 

the September issue, so if this idea is of interest to you, time is of the essence. 

 

• Know someone in PR? Ask them to donate time pro bono. Give them kudos on your 

blog, on Twitter or count them in as an in-kind sponsor and display their logo on event 

signage and/or print materials. 

• Add your event to our Events Page (see below for what info you‟ll need to send us). 

• Let us help you. Contact support@greenhalloween.org with a photo of you/your team, 

your event name/date/time/location/activity details and any sponsors or partners you 

have. Also send us a few short “Tweet” ideas for your event. We will use this information 

to help you promote your event via e-blasts, our blog, Twitter, and Facebook. 

 

 

http://www.greenhalloween.org/volunteeragreement2011.pdf
http://greenhalloween.org/tampa
mailto:support@greenhalloween.org
http://www.parentingpublications.org/index.cfm?fuseaction=ShowPage&PageID=155
mailto:support@greenhalloween.org
mailto:support@greenhalloween.org
mailto:support@greenhalloween.org
mailto:Corey@GreenHalloween.org
http://www.greenhalloween.org/content.php?page=events
mailto:support@greenhalloween.org
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In order for us to advertise your event/s on our national event directory we will need 

the following information (in this format): 

Title of event: 

Date: 

Time: 

City and state: 

Event description: 

Exact location and map link: 

Cost (if any): 

Event URL: 

Contact name: 

Contact phone number: 

Contact email: 

Annual event?:  

Additional notes: 

 

Please send the above information to support@greenhalloween.org 

 

How to Get Your Community Involved 

In addition to Media and PR, you may want to engage your community members directly. Reach 

out to schools, parenting associations, moms/dads clubs, community centers, chamber of 

commerce and city leadership.  

Let them know your plans and how getting on board will benefit them and the whole community 

(have some specific ideas about this already planned). 

What to do with people who want to help 

• Do you have people who want to help in your efforts? It may help to have a “wish list” of 

things you need so that when your phone starts ringing, your new volunteers can get 

going right away.  

• If you would like the help of volunteers, you may want find out if one of the local moms 

groups is interested. Eco Mom Alliance (the organization hosting GH), Cool Mom, 

Holistic Moms Network, and attachment parenting groups like API have thousands of 

members across the country and may be thrilled to join efforts with you. 
 

In addition… 

mailto:support@greenhalloween.org
http://greenhalloween.org/downloads/GuideForTeachers.pdf
http://www.greenhalloween.org/communitycenter.pdf
http://ecomomalliance.org/
http://coolmom.org/
http://www.holisticmoms.org/
http://www.attachmentparenting.org/espanol/index.php
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• Ask your Mayor to name your city an official GH
 
city or designate a certain 

neighborhood as such.  

• Ask your local PTA association to consider sponsoring the printing of GH door hangers.  

• Find out if you can supply Green Halloween tip sheets at your church‟s annual Trunk-or-

Treat event.  

• Download our neighborhood action kit and send to your neighborhood association. 

• Speak with managers of food stores near you and ask them to carry Green Halloween 

inspired products and shelf tags (AKA “shouters”) so that parents shopping for 

Halloween will see that they have choices. When the stores have GH inspired products be 

sure to encourage the neighbors to shop there for items they decide to purchase. 

• Encourage neighbors to make GH door, window or lawn signs to show their support for 

GH and so that parents (and kids) can choose to go door-to-door only where those signs 

are posted. Signs are also be available for purchase and/ or customization by businesses. 

 

Let everyone know that GH is a community initiative, which means that its success relies on the 

community. Ask each group or person what inspired them most about the idea and where they‟d 

like to start. 

 

How to Apply for FREE Goodies for Your Event 

Some coordinators may qualify for free, healthy/green treats and treasures to give away at their 

events. If you are interested in receiving product, please contact support@greenhalloween.org 

with the following information: 

Title of event: 

Date: 

Time: 

City and state: 

Event description: 

Event URL: 

Contact name: 

Contact phone number: 

Contact email address: 

Shipping address: 

Special shipping instructions: 

How much product is needed? 

Deadline to receive product: 

Is this a school event or one where parents are not present? 

Will goodies be pre-placed in goody bags? 

Additional notes: 

http://www.recyclingiscool.com/Green-Halloweenreg-Door-Hangers-4010-per-pack41_p_18.html
http://greenhalloween.org/downloads/10steps.pdf
http://greenhalloween.org/downloads/NeighborhoodKit.pdf
http://greenhalloween.org/downloads/greenhalloweenlogo.pdf
http://www.recyclingiscool.com/Green-Halloweenreg-Door-Hangers-4010-per-pack41_p_18.html
mailto:support@greenhalloween.org
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Any product you are unable to accept (e.g. peanuts)? 

 

Note: Not all coordinators/events will qualify for free product.  

 

Event Photography Guidelines 

Photos are an integral part of PR for your GH event. You may want to use them on your printed 

materials, banners etc. and we may later want to use them as well (with your permission of 

course, e.g. on the GH blog to show off how amazing your event was), so we encourage you to 

take them. 

It is very important that you are respectful of people's privacy and vital to note the following: 

• Photos of individuals taken at public events can legally be used without permission. 

However, it is always best to ask for permission if you want to, for example, photograph 

an individual in a costume (including an animal). When a parent asks about usage, please 

let them know that you are taking photos that may be used locally as well as by the 

national GH initiative. If they have a problem with this, erase the photo. If not, write 

down the name of the photo's subject and the parent's name and contact information. If 

we want to use the photo later, we can then contact the parent for written permission. 

• Alternatively, if people are signing in at your event with their name and contact 

information, you can include the following language in a note:  Photographs will be 

taken at this event. sign here to give permission for photos taken of you or your child(ren) 

to be used by Green Halloween
®

 as outlined in the Photo Release form. Place a copy of 

the form where participants are signing in so people can see it if they choose. 

• If you have a professional photographer who volunteers to take individual photos at your 

event, please have them use the GH photo release.  

• Please send copies of signed releases to Lynn Colonel, 13003 Lake Kathleen Road SE, 

Renton, WA 98059 

• For any questions about photos, contact Lynn@GreenHalloween.org 

 

Event Follow-Up 

Pat yourself on the back! Your event is over; and we‟re sure you did a stand-up job. We‟re 

bursting-at-the-buttons proud of all of your efforts and are over the moon with gratitude, to boot. 

Now there are just a few things needed to tie up the loose ends of this year‟s event: 

• Send thank you notes to all of your sponsors and partners 

• Work out any payments with your non-profit partner (if applicable) 

• Send all press and media mentions to Lynn@CelebrateGreen.net   

http://www.greenhalloween.org/photorelease.pdf
http://www.greenhalloween.org/photorelease.pdf
mailto:Lynn@GreenHalloween.org
mailto:Lynn@CelebrateGreen.net
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• Send photos and videos (as well as any written information) of your event to 

Corey@GreenHalloween.org so she can post them on the blog. 

• Complete and send the volunteer coordinator wrap up questionnaire by no later than 

December 1. 

Thank you for all the work you‟ve done and are continuing to do. Please do not hesitate to 

contact us with questions, concerns or brilliant ideas for how we can make GH an even greater 

success.  

Remember that starting small is wonderful - what you create with all of this is up to you. It‟s all 

about planting the seed of interest in your community and then watching the enthusiasm spread. 

We‟ve defined GH as a community movement for a reason – the idea is that it‟s a group effort. 

Still, if you need anything from the national team, we’re here.  

Now sit back and relax. You deserve it! Thank you for all you’ve done! 

 

mailto:Corey@GreenHalloween.org
http://www.greenhalloween.org/coordinatorwrapup.pdf
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7. How to Procure Sponsors for Your Local Green Halloween
®
 Event 

 

When Green Halloween began in Seattle in 2007, founder Corey Colwell-Lipson knew that if 

she wanted to get the word out about the initiative in the biggest way possible, she‟d need help 

from her community. 

 

In addition to individuals, businesses came out of the woodwork to support the cause.  In the first 

year, Corey‟s primary corporate sponsors included a hospital, a parenting magazine, a natural 

food retailer and numerous others.  

 

Having corporate sponsors on board gave the fledgling initiative clout and helped Corey pay for 

the things she and her team needed to get the word out: namely, print materials and a website. It 

also provided an opportunity to raise funds for a local non-profit which focused on inspiring 

children to lead healthy lives. 

 

Corey also procured in-kind sponsors wherever she could. A photographer donated her time and 

talent to take pictures for print materials and the website, several healthy snack companies 

contributed goodies to be used as event giveaways, a reclaimed building supply store crafted a 

giant pumpkin which kids could play on during events. All in-kind sponsors were recognized 

along with the paying sponsors in print materials, e-blasts, in press opportunities, etc. (with 

varying levels of exposure depending on the value of their contribution.  
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You may or may not choose to have sponsors for your community event/s; this is entirely up to 

you. Here Are Some of the Pros and Cons 

  

Reasons to Have Sponsors: 

 To help cover costs of event/s 

 To cover/include elements in your event/s that you might not otherwise be able to 

afford to include 

 To help give your event/s some clout and recognition from the public 

 To raise money for a local charity 

 To raise money for GH on a national scale 

 To build partnerships 

 To give companies more incentive to help our cause 

 

 Reasons You May Not Want to Have Sponsors: 

• You don‟t need to 

• Procuring sponsorships takes time and energy 

• You may not want to be responsible for handling money 

 

If You Decide Sponsorship is Right for You, Here Are Our Suggested Steps: 

 

1. Plan. What are your event/s needs? What in-kind donations are you looking for? How 

much money do you need to raise?  

2. Put it in Writing. Create a “sponsorship package” with all the information your potential 

sponsors will want to know. What event/s is being planned? Who is organizing it? What 

are the sponsorship levels? How much do they cost? What kind of exposure does each 

level provide? Click here for a Sample Local Sponsorship Outline/Agreement For your 

version, all the elements should be included but be sure to customize each line carefully 

for your event! ALSO, BE SURE YOU CAN FOLLOW THROUGH WITH ANY 

PROMISES MADE. VERY IMPORTANT: ALL AGREEMENTS ARE BETWEEN 

YOU AND YOUR SPONSOR. THE NATIONAL GH INITIATIVE HAS NO 

RESPONSIBILITY, FINANCIAL OR OTHERWISE WHEN YOU SIGN SUCH AN 

AGREEMENT.  

3. Reach Out. Make a list of the companies you would most like to collaborate with and 

give them a call. (See below for how to choose a good corporate partner.) Companies are 

quite used to being tapped for product and financial contributions so don‟t be afraid to 

say exactly what you need/want. Many even have a specific web-page allocated for 

sponsorship inquiries.  

 

Here‟s How: 
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• Make an Excel sheet with names of companies and their contact information 

(phone #, email, website). Leave room to add notes such as if you called, on what 

date, and what follow up is needed. 

• Starting at the top of the list, place phone calls. Making a human connection by 

phone seems to be more successful than sending unsolicited emails. 

‣  Ask to speak with the marketing director or owner (it‟s best to start at the 

top). Sometimes you‟ll have to get through a few layers of people before 

you land in the hands of the person who can help you. Be patient. You 

may also need to be a squeaky wheel. Just be sure to be a nice wheel. 

‣  Begin by introducing yourself. Say that you are a GH volunteer 

coordinator and that you are bringing the GH initiative to your city. Say 

that the initiative has been widely successful in cities across the country 

and that you are looking for corporate partners. Tell them about your local 

event. Let them know that you think their company would be an ideal fit. 

Be prepared to say why (e.g. do your research first). If they have questions 

you cannot answer, it‟s okay to let them know that you are “not sure yet” 

but that you can get back to them with answers (or refer them to 

Corey@GreenHalloween.org). Then be sure to follow up with answers 

when you have them. Ask them to check out www.GreenHalloween.org to 

get an overview of the GH national program.  

‣  Be sure to ask and take note (in the Excel sheet) of the following 

information: 

 Their name (and how it is spelled) 

 Job title 

 Email address 

 Direct phone 

• Follow up With Email. During the phone conversation, if the person you are 

speaking with seems interested, ask if you can send an email follow up. Be sure to 

let them know you‟ll be sending information and provide the person with your 

phone number or email in case your email doesn‟t come through the first time or 

goes to junk mail. Here is Sample Sponsorship Letter. BE SURE TO 

CUSTOMIZE THE LETTER TO REFLECT THE CORRECT TERMS OF 

YOUR COMMUNITY‟S EVENT/S. 

 

4. Get It in Writing. Once you have a company/brand on board, be sure to have them sign 

a written agreement so that you can be sure you are on the same page. Click here for a 

sample sponsorship outline/agreement you may use. BE SURE TO CUSTOMIZE 

CAREFULLY. Keep a copy in your file. Once the agreement is received, contact your 

sponsor to thank them and then ask for a copy of their logos (for use online/in-print/etc. 

mailto:Corey@GreenHalloween.org
http://www.greenhalloween.org/
http://greenhalloween.org/samplesponsorshipletter.pdf
http://www.greenhalloween.org/Samplelocalsponsorship.pdf
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and for the URL they would like for you to use). It might also be helpful to have a brief 

description of their company/brand on hand for media opportunities.  

 

Levels of Sponsorship: 

What are the different kinds of sponsorships and how do they work? The list below will help you 

determine what kinds of sponsorships you need for your event/s. Hint: If your event will cost 

nothing and/or if you can get everything paid via in-kind donations, we strongly suggest going 

this route rather than paid sponsorships for your first year‟s event. 

You may use all of one category or a blend. Also, if you are using in-kind partnerships, you‟ll 

need to decide if ALL in-kind contributors go in the same category (i.e. Gold, Silver, Bronze, In-

kind) or if the value of the in-kind contribution determines the level ($1000-$5000 worth of 

goods/services = Gold; $500-$999 = Silver; $100-$499= Bronze). 

Lastly, make sure that your sponsorship levels reflect the true need of your event/s. If you only 

need to raise $500, consider not having levels at all (everyone gets “top billing”) and just have 

one sponsor at $500 or four at $100 (you get the picture). 

All funds raised over and above the exact cost of your event/s MUST be contributed to a PRE-

APPROVED non-profit by completing a Beneficiary Agreement AND/OR go to GH (national). 

Please keep proof of all receipts. Any coordinator suspected of withholding funds will be 

reported to law enforcement.  

1. Paid: Sponsors write a check to you or to your non-profit partner (AKA fiscal sponsor; 

click here for more on why having one is a good idea). Paid sponsors may also write a 

check directly to a vendor (e.g. your local hospital sponsors the bill for an event space 

and pays the event space directly). This is the safest and easiest way to handle paid 

sponsorships. 

2. In-Kind: Sponsors provide you with something you need (for free) that they normally 

sell. A printer supplies you with print materials, a dunk-tank owner loans you one for 

your event, a restaurant provides your event guests with healthy finger-foods. 

3. Media: Media partners provide media exposure for your event/s. A magazine runs free 

ads, a radio station airs commercials, a TV station covers the event/s. Media outlets 

almost never pay for sponsorships; however they will be able to provide you with an 

outline of what their exposure is worth. Media sponsors usually fall under their own 

category (if you have categories). 

• Magazines. Reach out to your local parenting magazine (here is another source) 

or newspaper. Let them know that magazines and newspapers across the country 

have partnered with local GH efforts. Ask them if they would consider placing 

http://greenhalloween.org/beneficiaryagreement.pdf
http://www.parentingpublications.org/index.cfm?fuseaction=ShowPage&PageID=155
http://www.naturalawakeningsmag.com/directory/mapMagazines/?zoom=13&lat=37.0&long=-95.0&method=searchFranchises


 

 

Green Halloween® is a registered trademark | Copyright © 2011, Green Halloween®, All Rights 

Reserved 

Contact: Info@GreenHalloween.org  

one or two ads in the September and October issues. Of course, go for the largest 

ad possible. Ask them to cover the design services. We can send you the needed 

files (email support@greenhalloween.org). Be sure to send us hard or digital 

copies of the ads and to let us know when they‟ll be running so we can 

Tweet/Facebook about you! Note: All print ads MUST have the GH logo, website 

(www.GreenHalloween.org), and logos/names of our platinum-level national 

sponsors. Contact support@greenhalloween.org for a final list and logos. 

• Radio stations. Radio stations may create ads for you. If desired, ask if you can 

be a part of the creative process. One station in Seattle ran a series of 10 ads with 

one GH tip in each. Refer them to www.GreenHalloween.org for tip ideas. Let us 

know when they‟ll run so we can give you props and see if they‟ll send you a CD 

with the recorded ads. 

• TV. Stations may cover your event/s or run ads. Same as above. 

• Websites. Some high-traffic, locally focused websites make ideal GH media 

partners. Look for websites that that cater to moms, parents, green teens, teachers, 

greenies, etc. Concentrate on LOCAL sites. Ask them to place high profile ads 

and to include announcements/details about your local efforts on blog posts, in e-

blasts, etc. NOTE: Keep a list of sites you approach and send list to 

PR@GreenHalloween.org indicating whether or not they post something. 

Rules to Partner by: 

If you decide to work with sponsors, there are a few rules we‟ll ask you to follow. 

• Recognize top-level national sponsors. Platinum level national sponsors must be included 

in all print materials, signage, online, etc. You can place them in your own top category 

or in a separate national level (however it works for you). Contact 

support@greenhalloween.org for an updated list and logos (if needed). 

• Sponsorship procurement forms must be approved by Corey@GreenHalloween.org prior 

to their use. 

• You may not use money for your own purposes. As stated above, any money procured 

must be utilized for actual and reasonable costs for your event. Any funds withheld will 

be considered stolen and authorities will be notified. 

• Funds raised over and above the actual and reasonable cost of your event must be 

donated to a pre-approved (from Corey) local non-profit or GH (national). In some cases 

we will authorize additional options. Contact Corey@GreenHalloween.org to discuss. 

mailto:support@greenhalloween.org
http://www.greenhalloween.org/
mailto:support@greenhalloween.org
http://www.greenhalloween.org/
mailto:PR@GreenHalloween.org
mailto:support@greenhalloween.org
mailto:Corey@GreenHalloween.org
mailto:Corey@GreenHalloween.org
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• Partner with a non-profit. Partnering with a pre-approved non-profit who can act as a 

fiscal sponsor (to accept funds from corporate sponsors and to pay event fees so that you 

don‟t have to handle money) is the wisest and safest choice. Please read the section on 

How to Partner with a Non-Profit for details. Your partner non-profit should be named in 

print materials, in press-releases, online, etc. as a “beneficiary” – not as a sponsor. If you 

have questions, please contact support@greenhalloween.org. 

Tips for Happy Sponsors: 

• Be polite 

• Set clear expectations. Make sure they know what you expect of them and that they know 

what they can expect from you. For example, while you can try to mention sponsors if 

you are interviewed for press or TV, you cannot guarantee you will do so. Put all 

expectations in writing. Set deadlines and let your sponsors know. (Then send 

reminders.) 

• Show how excited you are at the possibility of including their company/brand. 

• Show your gratitude (don‟t forget thank you emails and notes for anyone who does 

participate). 

• Make a case for how becoming a GH sponsor will benefit their company/brand. 

• Be sure that you are clear with potential partners that their participation is at the local 

level only. If the company/brand is interested in national exposure (in addition to or 

instead of local exposure), please be sure to let Corey@GreenHalloween.org know as 

soon as possible so that she can follow up. 

• Be sure you can follow through with the promises outlined in your sponsorship 

form/agreement 

• Follow up on calls, emails and expectations 

• Get your agreement in writing 

 

Ideal Sponsors and What They Can Do (Social Media): 

 

Be selective when choosing sponsors. Having a pizza joint as a sponsor may ruin your credibility 

(unless of course, they make one or more pizza‟s with local and or organic ingredients or use 

100% recycled, tree-free, or plantable pizza boxes). Choose sponsors who have health or eco-

focused products or services. Some family-focused organizations are also a good fit. Most 

sponsors will likely cater to moms, parents, kids, teens, families, and/or teachers. Ideal partners 

include: 

 

• Hospitals, dentists and other professionals (and groups) in the medical field 

• Parenting groups/resources 

• Healthy/healthier foods 

• Organic foods, products and supplements 

mailto:support@greenhalloween.org
mailto:Corey@GreenHalloween.org
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• Fitness and sporting goods and services 

• Energy-related companies focused on conservation 

• Outdoors-related companies 

• Science and education facilities and services 

• Restaurants and food service companies that serve healthy, organic and/or local foods 

• Products/services for babies and expectant parents 

• Toy and book stores that sell items for the “natural” and “green” child 

• Green travel companies/hotels/services 

• Green real estate companies 

• City governments 

• City‟s waste management, recycling or composting company 

• Green bank, sustainable investment companies 

• Parenting magazines, radio stations, television stations 

• Family photographer 

 

Tip: Remember (and be sure to let potential sponsors know) that their goods or services do NOT 

have to be directly related to Halloween. Being a GH sponsor means that your company supports 

the grassroots efforts to give Halloween a healthy, eco-friendly makeover.  

 

List of Those Who May Be Willing to Partner 

Here are some companies that have supported Green Halloween on a local or national scale in 

the past and may be willing to partner with you on some level (paid, in-kind, media). Don‟t 

forget to procure in-kind “goodie” sponsors who can supply your event/s with healthy, healthier 

and/or eco-friendly treats and treasures.  Please keep in mind that many of these may already be 

National sponsors.  Frequently check the GH sponsors page for updates. 

 

• Glee Gum (all natural gum) 

• Recycling is Cool (recycled “treasures” products) 

• Mr. Ellie Pooh® (recycled elephant poo paper products) 

• Larabar® (whole food snack bars) 

• Cascadian Farm® (organic snacks) 

• O.N.E.™ (coconut water) 

• Dr. Bronner‟s® (soaps, lotions and more) 

• Revoltion Foods™ (organic snacks for children) 

• Plum Organics™ (organic snacks for children) 

• Stretch Island Fruit™ (all natural fruit snacks) 

• Pirate‟s Booty® (baked snacks) 

• Endangered Species Chocolate® (natural and organic chocolates) 

• Natural Awakening magazine (Healthy living, healthy planet magazine) 

 

http://greenhalloween.org/content.php?page=sponsors
http://gleegum.com/
http://www.recyclingiscool.com/
http://www.mrelliepooh.com/
http://www.larabar.com/
http://www.cascadianfarm.com/
http://www.onenaturalexperience.com/
http://www.drbronner.com/
http://www.revfoods.com/
http://www.plumorganics.com/
http://www.stretchislandfruit.com/
http://piratebrands.com/
http://chocolatebar.com/
http://www.naturalawakeningsmag.com/directory/mapMagazines/?zoom=13&lat=37.0&long=-95.0&method=searchFranchises
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Learn more about what free goodies may be available for your event by reading our Event 

Planning Toolkit. 

 

More about Green Halloween
®
 National Sponsors 

 

On a national scale, GH is “fueled by passion [volunteers] and funded by generosity [sponsors].” 

If you come across a company interested in partnering with GH on a national scale, please 

contact Corey@GreenHalloween.org as soon as possible. We will NOT try to “take away” your 

potential support (financial or in-kind) but instead will work with the company to support at both 

levels.  

 

For details on national sponsorship, please click here. You might also be interested in viewing 

this PowerPoint. 

 

mailto:Corey@GreenHalloween.org
http://greenhalloween.org/content.php?page=sponsors
http://greenhalloween.org/downloads/GeneralPP2010.ppt
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8. Print Materials 

Using print materials is not a must for all events. (In fact, cutting down on them can help make 

your event more sustainable.) But, if your community/event would like to use print materials, 

here are a few tips and guidelines: 

Our Postcards, Your Sponsors. 5 x 7 postcards customizable (e.g. with local sponsors‟ logos) 

are available through Green Halloween
®
. Click here to see a sample of what the postcards look 

like. Want us to customize for you? Cost is about $75 for completed file (contact us at 

support@greenhalloween.org for more information). OR, we‟d be happy to supply you with a 

file that your designer can customize. 

Printing. GH has a partnership with an eco-friendly printer in Washington who can provide you 

post-cards and other print materials at a very discounted rate (mailed to you).  For more 

information contact support@greenhalloween.org. You may also use your own local printer.  

Hint: you may wish to find a local green printer who will print your materials for free OR a 

discounted rate (e.g. at cost) in exchange for sponsor recognition. 

Printing Guidelines 

 

1. If using a local printer, look for a “green” printer who uses vegetable based inks printed 

on paper that‟s as high a content of PCW (post-consumer waste) paper as possible. FSC 

certified paper is also acceptable.  

2. The Green Halloween
®
 logo (or name with registered symbol) AND website 

(www.GreenHalloween.org) must be included on all print materials.  

http://greenhalloween.org/downloads/GH_postcard_sept09.pdf
mailto:support@greenhalloween.org
mailto:support@greenhalloween.org
http://www.greenhalloween.org/
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3. The GH logo must used in accordance with the logo use guidelines. 

4. GH
  
national Platinum Pumpkin and national media sponsors‟ logos (e.g. Larabar and 

Cascadian Farms and HGTV) logos must be included.  Please contact 

support@greenhalloween.org. 

5. Assuming you use a green printer, make note of the recycled content on the cards and if 

there is room, encourage recycling of the materials. 

6. If using photos, be sure the subjects have signed a photo release. 

 

Event banners 

 

We also have a “green” customizable 8ft x 2 ft GH event banner in horizontal or vertical for 

about $100 (significant discount). If you are interested in ordering, contact 

support@greenhalloween.org. 

Banners may be used in booths at events, over streets or mall entrances for trick-or-treat trails. 

Of course, you can create your own banner with materials you already own, or you can find a 

printer who makes biodegradable banners. Please follow printing guidelines (above) for all event 

banners. 

http://www.greenhalloween.org/Logouseguidelines
mailto:support@greenhalloween.org
http://www.greenhalloween.org/photorelease.pdf
http://www.greenhalloween.org/24x72_GreenHalloween_horz.pdf
http://www.greenhalloween.org/24x63_GreenHalloween_vert.pdf
mailto:support@greenhalloween.org
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9. PR/Media Toolkit 

“He who fails to plan is planning to fail,” Winston Churchill - cliché perhaps, but true.  

 
Green Halloween

® 
is grateful for your support and we want to do all we can to help you make 

your event as successful as possible. To assist in getting the word out and marketing your GH 

event, we‟ve created a sample PR plan to help organize your efforts and take the guess work out 

of PR. Follow the steps below to develop a personalized PR plan for your event. As a back up, 

feel free to contact Lynn at lynn@greenhalloween.org or PR@GreenHalloween.org with your 

PR questions.  

 

First Time Developing PR and Marketing Plans/Materials?  

Don‟t worry, it‟s easier than you think. To create a simple PR plan for your great GH event, 

follow the outline below, fill in the blanks and choose 1 or 2 key items that suit your interests 

and event.  These steps will help you get your PR feet wet and organize your efforts. 

Still Not Sure if PR is for You?  

If you‟re not comfortable planning PR/marketing or need additional help, we recommend asking 

your fellow local volunteers if anyone has PR/marketing experience and would like to lead or 

assist you in developing a plan. Connecting with other coordinators via the Facebook 

mailto:lynn@greenhalloween.org
mailto:PR@GreenHalloween.org
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Coordinator‟s Group is another good idea (contact support@greenhalloween.org for access). 

Also, feel free to email us at PR@GreenHalloween.org if you need additional help with press 

releases or ideas for getting the word out in your area.  

Are You an Experienced PR Pro?  

Go for the gold…or green rather, and do what you like and works best for you. The outline 

below details a range of ideas that can help market your local event.  Remember, you don‟t have 

to reinvent the wheel; there are many pre-written articles and blurbs at your disposal. Just 

contact Corey at Corey@GreenHalloween.org. 

PR Dates to Note: 

To assist the Green Halloween local coordinators, the team plans a conference call in early 

August to review materials, generate ideas and learn about what‟s worked well in other areas. 

We‟ll also have a wrap up call in early November to discuss the event outcomes and celebrate a 

successful Halloween season. You will receive and email invitation to both of these conference 

calls.   

Getting Started 

So you have planned a GH event for your local community…now it‟s time to get the word out. 

One of the most important aspects of planning and organizing a local GH event is to market it to 

your target audience. The information below outlines the steps for planning PR and marketing 

campaigns around your event to help ensure a fab turnout out.  

 

Check off the   after you‟ve completed each step. 

 

1: Define the objective of your Green Halloween event publicity/media campaign 

Keep clear objectives in mind when developing your PR plans. What are your PR plans designed 

to achieve?  

Example objectives for marketing your Green Halloween event 

· Inform local community members about scheduled Green Halloween events? 

· Build a network of local community volunteers interested in Green Halloween events? 
 

Fill in your PR objectives below: 

mailto:support@greenhalloween.org
mailto:PR@GreenHalloween.org
mailto:Corey@GreenHalloween.org
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Step 2: Define the goals in achieving your objectives 

It is important that your Green Halloween event goals be specific, measurable, results-oriented 

and time-bound. They should be in-line with your overall Green Halloween event or group 

objectives. 

Example Goals: 

• 100 attendees at local Green Halloween event on October 31
st
  

• Recruit 10 volunteers to help with Green Halloween event by August 

Fill in your PR goals below: 

 

 

 

 

Step 3: Determine your target audience 

Who are you trying to attract/interest in your Green Halloween event? Where do you find these 

individuals/groups?  

Target audience musts: 

• Defining your target audience will help focus your campaign efforts and messages. Most 

likely this will be moms, family friendly groups, healthy/green sponsors, schools, etc 

• Develop your action plan and communications aimed at this target audience, not the 

general public 

Fill in the target audience for your Green Halloween event: 
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Step 4: Develop your plan of green media attack 

What local media outlets are available to get your message to your audience? Which 

communication formats does your target audience prefer and use most often? What do you want 

to say to these groups? How does your audience communicate (define a specific list)?   

Below are a few examples of media activities you can use to market your Green Halloween 

event. Select a few from the list that apply to the preferred communication formats of your target 

audience and beginning researching and developing your approach. Keeping in mind your 

audience and goals when writing the content. 

There’s no need to reinvent the wheel, prewritten articles and blurbs about Green Halloween 

are available.  

Example target audience communications list: 

•Target audience for Green Halloween event at local zoo on Oct 31
st
  

‣  Audience: Local Moms and Dads 

‣  Preferred information sources: Local parenting magazines, Facebook, local news and 

radio and newspaper 

• Corresponding PR plan:  

‣  Write press release and send to local magazines and news sources 

• Create a Facebook page for your event and suggest your friends and volunteers „like‟ this 

page 

‣  Update status 2 times per week 

Pick 1 or 2 media projects to start with: 

Target audience: 

 

Information sources: 

 

PR plan to reach target audience through their preferred communications format: 

1.  

2.  
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Target audience: 

 

Information sources: 

 

PR plan to reach target audience through their preferred communications format: 

1.  

2.  
 

 

 

 

Examples of media engagement tactics include:  

• Tips for contacting local media: 

 Check out the website of local media outlets and look for contact listings, „Contact 

Us‟, „Contribute‟ or „About Us‟ are always good places to start 

 Be specific as possible, target your phone call or email to the most appropriate 

person, ie, the reporter or producer of the show or column you want your event to 

appear. Examples: TV producers of local morning shows, TV news room, magazine 

editorial page (look for reporters that write about relevant topics) 

 Make your pitch short and to the point – just focus on the Who, What, Where, When 

and How. Consider writing down what you want to say in a sentence or two before 

calling. 

 Include visuals when appropriate. Feel free to use the pictures on Green Halloween‟s 

media page. Note, all pictures must be linked back to Green Halloween‟s website, 

assuming the story is web-based. Be sure to include © 2007-2008 Holli Dunn and 

Green Halloween. High resolution photos are also available for print pieces; just send 

your request to Corey. 

 

• Press Releases (directed to local newspapers, magazines and websites) 

 

Write a dynamic press release about your eco-fabulous Green Halloween event. The press 

release will be a great marketing tool for establishing media contacts and connecting with your 

target audience. Distribute the press release to local newspapers, magazines, and websites or on a 

local newswire service – focus your efforts on outlets that your target audience reads. See Press 

Release Tips below.  
 

• Articles in Local Publications (newspapers, parenting magazines, circulars)  
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 Research and contact local magazines with your press release or pitch. A pitch is a 

brief query letter to a media contact that outlines the main ideas (who, what, where, 

when and how) of your Green Halloween event or story idea. Your pitch can be either 

via email or phone, remember to keep it short and to the point. If you use email, be 

sure to include the pitch within the body of the email, not as an attachment as these 

will rarely be opened. 

 Make sure the publications are aimed at green living, community projects, parenting, 

health/fitness, etc and are relevant to your Green Halloween audience. 

 If you have a local parenting magazine in mind, please contact 

PR@GreenHalloween.org prior to inquiring as some magazines have already been 

contacted. 

 Keep in mind magazines typically plan their articles months in advance. Visit the 

magazine‟s website to view the editorial calendar, which will generally tell you the 

topics they plan to cover in upcoming issues. This will help you be even more 

strategic in pitching your story. Example editorial calendar: 

http://mothering.com/sites/resources/editorial-calendar.pdf 

 

• Radio or Television – A TV or radio feature is a great way to get the word out.  

 If you‟re comfortable giving an interview about your GH event, contact your local 

media programs and pitch them a story about the event 

 Always send the local media your press releases 

 Pitch local media your event or story idea, this means calling the show 

producer and giving them a two sentence idea 

 Follow up with the producer the morning of your event or the day before even 

if you haven‟t heard back from your original press release or pitch inquiry. If 

it‟s a slow news day your event might make the news. 

 If this is the first year for GH in your area the event will probably be of 

interest. Subsequent years may require a bit more creativity to get the media 

interested. Brainstorm additional ideas or contact PR@GreenHalloween.org 

for ideas. 

 If you need additional help on how to approach local media, please contact 

PR@GreenHalloween.org  

 

• Social Networking (Facebook and Twitter) – Contact us for help with social networking 

ideas at support@greenhalloween.org  

 General social networking advice – keep posts fun, simple, green and creative. Try to 

post new status updates or tweets 2-3 times a week at a minimum  

 Create a Facebook page and event invitation for your Green Halloween Event 

 When creating a Twitter account for your local event, please use the following 

format: @GH{yourCity} (i.e. GHSeattle); for Facebook: 

Facebook.com/GreenHalloweenSeattle 

mailto:PR@GreenHalloween.org
http://mothering.com/sites/resources/editorial-calendar.pdf
mailto:PR@GreenHalloween.org
mailto:PR@GreenHalloween.org
mailto:support@greenhalloween.org
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 Sign up for Google Alerts for Green Halloween [yourcity] - 

http://www.google.com/alerts Google Alerts are email updates of the latest relevant 

Google results (web, news, etc.) based on your choice of query or topic. 

 Sign up for Social Oomph http://www.socialoomph.com/ This site helps you 

maximize your Twitter tweets and re-tweets 

 Suggest your Facebook and Twitter friends become fans of GH, Celebrate Green and 

your local GH group 

 Post status updates advertising your GH event well in advance and follow-up with 

weekly reminders leading up to the event, including name of venue, other businesses 

involved, city, etc. 

 Create a Twitter account for your local GH group and send fun, creative tweets to 

members informing them of upcoming GH events and ideas 

 Add relevant hashtags to your tweets (#green, #GreenHalloween, #CostumeSwap 

#CostumeSwapDay #ecofriendly, #halloween, #candy, etc) 

 Follow other local green parenting groups on Twitter and Facebook and look for 

opportunities for partnership 

 National GH support for your local event is available by contacting 

support@greenhalloween.org, send us 5-10 „Tweets‟ or „Status updates‟ about your 

event  

 

• Green Halloween Alert E-Blasts 

 Add your event to the local section of the GH e-blast, send the details, photos and any 

additional information to support@greenhalloween.org  

 Make sure you‟ve subscribed to the e-blast and recommend subscribing to your local 

volunteers, friends and family 

 

 

• Blogs 
 Start a Blog Tour (reaching out to local bloggers about your GH event and green 

holiday ideas). Search for popular local green and family friendly blogs that have a 

strong following. Get in touch with the blog owner and ask for an opportunity to write 

a guest post about your GH event 

 Create your own event blog on Green Halloween‟s website. Contact Corey for details 

and GH blog guidelines. Here is an example: http://www.greenhalloween.org/daytona 

 

http://www.google.com/alerts
http://www.socialoomph.com/
mailto:support@greenhalloween.org
mailto:support@greenhalloween.org
http://www.greenhalloween.org/daytona
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Step 5: Create a Media Calendar and Contact List 

When planning your GH event, try to plan PR activities at least six months in advance to make 

sure you don‟t miss key media/publication deadlines. Most TV, news and publication outlets 

have deadlines several months ahead of their release dates. Pay careful attention to the closing 

dates, or you may risk losing out on the opportunity. Example editorial calendar: 

http://mothering.com/sites/resources/editorial-calendar.pdf 

We suggest emailing chosen media centers your press release or pitch and then call the day of 

the event as a reminder – especially important for TV.  

Calendar 

Create a calendar that lists scheduled community events you want to partner with or plan news 

releases around. Examples include:   

• Magazine, publication and news release deadlines – note TV and news have shorter lead 

times 

• Local green and family events  

• You can also use the calendar to track your PR activity timelines. Create a list of duties 

and volunteers involved in completing each PR task and include these key 

dates/responsibilities on your calendar 

 

You may need to revise the calendar as you move through the year, but it will give you some 

initial dates to look out for and help focus your efforts on the most beneficial media outlets and 

timing.  

Fill in key publication and event planning dates: 

• 

 

 

 

 

 

 

 

 

 

 

http://mothering.com/sites/resources/editorial-calendar.pdf
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Media list 

Researching and creating a list of media contacts (reporters and journalists) at media outlets 

most relevant to your target audience is a good idea when trying to place articles and news 

stories about your GH event.  

 

Once you've created a list, schedule time on your calendar for media outreach. Contact each 

reporter and publication individually to introduce yourself and your GH event press release. Be 

sure to include the press release in the body of your email as well as an attachment – this will 

increase the chances it is read.   

Fill in your media contacts below: 

Publication: 

Name: 

Title: 

Phone: 

Email:  

Key pub deadline date: 
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Publication: 

Name: 

Title: 

Phone: 

Email: 

Key pub deadline date: 

Publication: 

Name: 

Title: 

Phone: 

Email: 

Key pub deadline date: 

 

 

Step 6: Track and measure the results of your PR Campaign 

After each PR/marketing tactic is complete, sit down and review the results. Did you achieve the 

defined objectives and goals for your GH event or project? Should you consider modifying your 

original plan? If so, how and why?  

PLEASE SEND COPIES OF ANY PRINT PIECES, TV OR RADIO THAT YOU PRODUCE 

TO LYNN AT lynn@greenhalloween.org SO THESE CAN BE USED TO PROMOTE GH.  

 

 

 

 

Press Release Tips 

A press release is a great way to get your local GH event advertised to the community… if it‟s 

picked up by the media. Here are a few tips and resources to help you write and distribute your 

press release most effectively. 

mailto:lynn@greenhalloween.org
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• Keep it short (1 page), factual and written from the journalist‟s perspective 

• Keep the theme and tone in-line with GH events – fun, creative and light hearted 

• Target your media contacts to the event– use your media list of local and community 

publications, media outlets and organizations aimed at your target audience (moms, 

family friendly, etc.) 

• Plan ahead – use your calendar of publication deadlines, events and local happenings and 

to plan your press release submissions accordingly  

• Don‟t reinvent the wheel. Review the great national and local GH press releases posted 

on GH. Use these as examples for your local press release. Visit 

http://www.greenhalloween.org/content.php?page=press#releases 

 

 

 

Helpful Press Release „How to‟ Guides: 

 http://www.publicityinsider.com/release.asp 

 http://www.wikihow.com/Write-a-Press-Release 

 http://pressrelease.lifetips.com/cat/62980/press-release-basics/index.html 

 http://www.samplepressrelease.info/presswriting.htm 

 

SEE PRE-WRITTEN PRESS RELEASES BELOW 

http://www.greenhalloween.org/content.php?page=press#releases
http://www.publicityinsider.com/release.asp
http://www.wikihow.com/Write-a-Press-Release
http://pressrelease.lifetips.com/cat/62980/press-release-basics/index.html
http://www.samplepressrelease.info/presswriting.htm
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SAMPLE PRESS RELEASE 

 

Contact: LOCAL CONTACT      For immediate release 

www.GreenHalloween.org 

 

GREEN IS THE NEW ORANGE! CELEBRATE „GREEN‟ HALLOWEEN IN STYLE 

WITH A FUN, EARTH AND TEETH-FRIENDLY HOLIDAY 

 

Create a fun, healthy and eco-fabulous holiday by taking the Green Halloween® challenge to 

think “outside of the candy box®” this year. 

 Complete details available at www.GreenHalloween.org 

 

CITY, DATE – Celebrating an EEK-O-friendly and healthy Halloween has never been easier, or 

more fun, thanks in part to www.GreenHalloween.org. Green Halloween serves up dozens of 

creative, inexpensive, and even no-cost ideas to entertain and engage kids in a healthier and 

Earth-friendly holiday.  

Why green and why Halloween? In response to widespread concern about childhood obesity, 

discovery of chemicals and lead in store bought costumes, and enormous waste generated at 

Halloween (list-topper for candy sales and second only to Christmas for décor), Seattle-area 

mom, Corey Colwell-Lipson, started Green Halloween, a not-for-profit community initiative that 

has parents and kids alike applauding. 

"By applying the 3Rs-reduce, reuse, recycle-to every aspect of Halloween, parents can save 

money while creating healthier traditions for kids and the Earth," says Colwell-Lipson. 

While some parents might be skeptical, kids aren't. The Green Halloween team tested their 

„candy-free theory‟ with local Seattle experts - 20,000 kids.  They exhibited alternatives to 

conventional candy and not a single one (ages 4-16) said they would be disappointed if they 

received one of the treasures or healthier items displayed. Proof positive Halloween and trick-or-

treating is more than just candy. 

Whether you're interested in saving money or saving the Earth, Green Halloween has ideas. Here 

are just a few:  

http://www.greenhalloween.org/
http://www.greenhalloween.org/
http://www.greenhalloween.org/
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• Want to stick with candy as a treat? Look for organic sweets, especially those 

packaged in compostable wrapping. These can be found at natural food stores as well as 

online and many cost the same or less than conventional confections.  

• Used to giving out handfuls? Cut back by 25%. Kids won't notice the difference, but 

you'll save money.  

• Prefer to hand out treasures? Empty your kids' pockets. What treasures do they store? 

Shiny rocks, feathers, sea shells. Stock up on these and if you're wary of the response, 

offer as an alternative to conventional candy. See what happens.  

• Always purchased new costumes? This year, before heading to the big box store, try an 

experiment and set kids on a hunt through the house collecting items that might be turned 

into creative costumes. Then work with them to construct their heart's desire. Or try a 

costume swap with neighbors or join thousands of families in a (free!) costume swapping 

revolution: National Costume Swap Day™. 

• In the habit of buying new Halloween décor every year? Try swapping old for new-to-

you with friends and neighbors. Host a make-it-take-it décor party before the big day. 

Pull out every black, purple or orange item in your home and decorate with those. Search 

online for how to make décor out of items you'd normally toss.  

 

http://www.costumeswapday.com/
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10. Resources, Contacts and More 

Sections in This Document:  

• Green Halloween
®

 FAQs 

• Logos to download (and how to use them) 

• How to contact the national Green Halloween
®
 team 

• Downloadable action kits & other materials  

• How to stay informed and connected with Green Halloween® via the web  

• Other useful links 

•  

Green Halloween
®
 FAQs 

What is Your Definition of “Green”? 

Although many people associate greenness with sustainability, we believe that no discussion of 

sustainability is complete without also discussing healthy people and healthy communities. 

That‟s why we‟ve developed the 3G‟s of being green. In our book, Celebrate Green! Creating 

Eco-Savvy Holidays, Celebrations and Traditions for the Whole Family, doing or choosing one 

http://celebrategreen.net/
http://celebrategreen.net/
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is light green, two is green and three is dark green and therefore ideal. We also recognize that 

everyone needs to start somewhere and that busy folks are looking for easy and clear ways to 

make a difference, so our 3G‟s were also developed to help on-the-go people with some simple 

guidelines.  

 

Green = the 3G‟s  

1. Good for People–Including the people who make, grow or sell the products we consume 

or use. Also good for us and our families. Healthy treats and treasures fall under this 

category. 

2. Good for Planet–Including making choices that have the least impact on the Earth during 

the lifespan (beginning to end) of that choice or product. 

3. Good for the Community–Including making choices and supporting businesses whose 

business practices and products support the well being of communities such as via 

monetary contributions to worthy causes. 

 

What Makes This Halloween GREEN and Not Just Healthy?  

Going green means making choices that are both people- and Earth-healthy. Today it is easier 

than ever to make green choices, even during traditionally non-green holidays such as 

Halloween. In the past, making kid- and Earth-friendly Halloween choices meant doing a lot of 

research and spending a lot of money, but 2007 marked the start of something new: a Halloween 

that is easy, affordable, fun and oh yes, healthy. In addition, going green also means making the 

world a better place–so this year, Green Halloween is helping to raise awareness of and funds for 

as well as for other non-profits from coast to coast through local GH efforts.  

This sounds like a great idea, but what are my kids going to think?  

Every child is different. Some are already budding environmentalists and are simply looking for 

guidance from adults about how to apply their passion for the planet to their lives. For these kids, 

the transition from a traditional Halloween into a green one will likely be easy. 

Other children may be upset, disappointed or angry at the idea of giving up what they have 

known and what they expect. This is completely understandable and is one reason Green 

Halloween is placing a great deal of emphasis on children in the 1-5 age range. Young children 

have less concretized expectations of holiday traditions and will generally be open to creating 

new ones. 

Regarding older children, we believe it is important for parents to talk openly with their kids 

about why they‟ve chosen to reduce or eliminate traditional treats. Let your kids know that you 

care about their health, the health of other people‟s children and the health of our planet. Ask 

them how they feel about the changes and ask them for their ideas on how Halloween can be 

made healthier and greener. You may be surprised by what they come up with. Be open to 

incorporating their ideas and encourage them to be involved with the planning of your Green 

Halloween. 

„Tweens and teens may be given choices. Perhaps they can do less trick-or-treating and have a 

GH party instead. For the party, they can help you choose healthy food and prizes.  

http://greenhalloween.org/content.php?page=host
http://greenhalloween.org/content.php?page=host#food
http://greenhalloween.org/content.php?page=host#partyfavors
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This is not an all or nothing situation. As a parent, you can be both a guide and a partner with 

your child regardless of their age. Remember that your child takes cues from you. If you are 

excited about new traditions, your child is more likely to be as well. Regardless of their age, you 

may decide that it‟s okay for your child to have some candy. If so, one idea is to allow children 

to keep a pre-determined amount and then trade the rest for some other things that they enjoy 

like a book or appropriate CD or some coupons for skating, horseback riding or any other 

activity they might enjoy.  And don‟t forget that as a parent, it is okay to make the decisions, 

even if your child is not entirely on board with them. 

Lastly–and we know that this might sound surprising–what we‟ve found is that parents may 

actually have a harder time making the change than their children. This may be because in our 

day, candy actually was a treat, or because children today are quite savvy about health and 

environmental issues. Parents may remember their own Halloween traditions and want to re-

create them for their own children, which is completely understandable. What we found in 2007 

shocked even us: of the thousands of children we met at GH events, not one child of any age 

(from two to teen) said that they would rather have conventional candy when they saw the 

alternatives we were suggesting. Not one. 

… so, this year, why not give it a try and see what you and your kids think of going green?      

Let us know how it goes. We look forward to hearing from you. 

 

Halloween is one holiday. For the most part, my kids eat just fine. What difference does 

one day make? 

We have to start someplace if we want to improve the health of our children and our planet. 

Halloween is a beginning. It offers a platform for us to focus attention not just on this holiday, 

but on how we have become consumers of things that do all of us harm. So it‟s not about one 

day, but about changing a lifetime of choices one step and one holiday at a time. 

 

In addition this “one day” calls attention to larger issues such as: 

• This generation of kids has a life expectancy that is shorter than their parents. 

• The EPA considers that 60% of all herbicides, 90% of all fungicides and 30% of all 

insecticides found in non-organically grown foods are carcinogenic. 

• Over 6,000 synthetic chemicals are used in the processed-food industry. 

• A 2004 study found that children‟s behavior measurably improved after a one week diet 

without preservatives and artificial colors and dramatically worsened on the weeks they 

were given preservatives and artificial colors. 

• Coco beans used for chocolate that are grown in full sun (as opposed to shade) are 

susceptible to disease and therefore require heavy doses of toxic pesticides and synthetic 

fertilizers. 

• The chocolate industry has engaged in the use of child slaves and other unethical 

treatments of growers. 

mailto:corey@greenhalloween.org


 

 

Green Halloween® is a registered trademark | Copyright © 2011, Green Halloween®, All Rights Reserved 

Contact: Info@GreenHalloween.org  

• Store-bought costumes, makeup and accessories may contain phthalates, cadmium, lead 

and other toxins. Click here for lead-free face paint. 

 

More “why’s” of Green Halloween can be found here. 

If I’m only going to try one thing this year to make a change in our Halloween, where should I 

start? 

Start with whatever idea sounds fun to you and your children. Depending on your child‟s age, 

attempting to stop all door-to-door candy questing can backfire. Instead, talk with your children 

about the possibilities (assuming they are old enough to have this discussion). Let them decide 

what they‟d like to try first. 

With younger children, choose whatever will be simple and easy for you. The main idea is to 

commit to the concept of Green Halloween. 

Most of your activities and “treasures” appear to be aimed at young children. What about those 

who are a bit older or even teenagers. Shouldn’t they be able to participate? 

Sure they should. And we welcome them to do so. Since the emphasis on candy and other sweets 

is so ingrained in the American culture, we believe that our best opportunity lies with the little 

ones. They haven‟t yet learned the connection between Halloween and sweets. If we can raise 

young children with the idea that Halloween is fun when it‟s healthy and green, as they grow up, 

their expectations will be different. Don‟t assume that older kids and teens won‟t go for making 

Halloween healthier and greener. You may just be pleasantly surprised! 

Our suggestion for making Halloween green with older children and teens is to meet them half-

way. Do they really want to go trick-or-treating (and your neighborhood is not yet green)? As we 

suggested earlier, a candy trade is one way for kids to enjoy trick-or-treating while earning 

„pumpkin points‟ towards something that he or she really wants such as a book, CD, or tickets 

for a favorite show or activity. Or, ask your child to choose one aspect of Halloween to be green, 

such as the trick-or-treating, the party food or the decorations. In this way, your child won‟t feel 

overwhelmed with the changes and you, your child and the planet will still benefit from at least 

one of your Halloween choices. 

Teenagers, especially, might enjoy our suggestions for turning Halloween into a way to help 

people and the planet through initiatives such as Reverse Trick-or-Treating or other              

Trick-or-Treating for good programs. This way they can still enjoy traditions such as dressing up 

and going door-to-door, while also making real and positive differences in the world. 

Remember that as a parent, it‟s okay to make decisions that your children don‟t agree with. But, 

we believe that your GH will be most enjoyable for everyone when parents of older kids 

communicate openly with their children and start slowly with the adjustments. 

We would love to get input from parents with children of all ages about how celebrating a GH 

has worked for them. Email us with ideas and suggestions. 

 

 

 

http://www.terrafirmacosmetics.com/naturalfacepaint.html
http://greenhalloween.org/whygreenhalloween.pdf
http://greenhalloween.org/content.php?page=trick-or-treat
mailto:lynn@greenhalloween.org


 

 

Green Halloween® is a registered trademark | Copyright © 2011, Green Halloween®, All Rights 

Reserved 

Contact: Info@GreenHalloween.org  

Green Halloween
®
 Logos to Download (and How to Use Them)  

Green Halloween has two logos. Coordinators and volunteers are approved to use the logos as 

per their signed Volunteer Agreement the 10 Green Halloween principles, and the logo use 

guidelines. The public may use the logo/s for private, school and community events that uphold 

the 10 Green Halloween principles. Use of the name or logo in ways that do not reflect Green 

Halloween’s vision and mission are not allowed. 

Note: Green Halloween name and its logos are registered marks. (®) Name and marks may not 

be altered in any way without express written permission. Logos used online should always link 

to www.GreenHalloween.org.  

Click on the links below to access logos. 

 LOGO Small circle for web 

 LOGO Large circle for print 

 LOGO Small rectangle logo for web 

 

If you need logos from our sponsors or partners for web or print, please contact  

support@greenhalloween.org. 

The Green Halloween
®
 “Coordinator‟s Facebook Group”                                                  

Plan. Share. Swap. You can do it all on the Green Halloween Coordinator‟s Group page on 

Facebook. Just submit a “request” join the fun, get access to exclusive resources and share tips 

and ideas for creating a fabulous event without all the stress. 

How to Contact the National Green Halloween Team 

Corey Colwell-Lipson, Director 

Corey@GreenHalloween.org 

 

Lynn Colwell, Media/PR Lead 

Lynn@CelebrateGreen.net 

 

Karissa Liloc, Web and Blog Support 

Karissa@GreenHalloween.org  

 

Anne Bryant, Design  

anne@annebryantcreative.com  

 

Monica Fields, National Support Coordinator 

Monica@GreenHalloween.org 

 

http://www.greenhalloween.org/volunteeragreement2011.pdf
http://www.greenhalloween.org/Logouseguidelines
http://www.greenhalloween.org/Logouseguidelines
http://www.greenhalloween.org/
http://greenhalloween.org/logos/GH_circle_R_web.jpg
http://greenhalloween.org/downloads/greenhalloweenlogo.psd
http://greenhalloween.org/downloads/Rectangle%20R.JPG
mailto:support@greenhalloween.org
mailto:support@greenhalloween.org
https://www.facebook.com/groups/126143444133182/
mailto:Corey@GreenHalloween.org
mailto:Lynn@CelebrateGreen.net
mailto:Karissa@GreenHalloween.org
mailto:anne@annebryantcreative.com
mailto:Monica@GreenHalloween.org?subject=
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EcoMom Alliance 

Kimberly@EcoMom.com  

 

Go to our about page to find out more about our team. 

Downloadable Action Kits and Other Materials  

• Neighborhood action kit 

• Parent action kit 

• Teacher action kit 

• “10 Easy steps” (tip sheet) 

• Green Halloween
®

 posters: small and large 

• 5x7 Postcard 

• Logo (for door sign) 

• Downloadables and games for kids 

 

How to Stay Informed and Connected to Green Halloween
®
 via the Web  

Be sure to sign up for the GH newsletter from the homepage, follow us on the GH blog and 

Twitter, and become our fan on our National Facebook page. We may have resources, 

announcements and ideas that will help your local efforts. Plus, these are great ways for you to 

connect with other coordinators and families in your area. 

Facebook: http://www.facebook.com/greenhalloween  

Blog: http://greenhalloween.org/blog  

Twitter: http://twitter.com/greenhalloween  

E-news: (sign up on the homepage) http://greenhalloween.org/index.php?page=home  

YouTube: search “GreenHalloweenTV” (all one word) 

EcoMom Alliance discussion boards: http://www.ecomomalliance.org  

Celebrate Green! blog: http://www.celebrategreen.net/blog  

Green Halloween on Flickr:  http://www.flickr.com/photos/greenhalloween  

 

Other Useful Links 

• Previous Green Halloween corporate partners 

• Green Halloween media Buzz 

• About Green Halloween
®
 

• About Celebrate Green!
®
 

• About our non-profit partners 

mailto:Kimberly@EcoMom.com
http://greenhalloween.org/content.php?page=about
http://greenhalloween.org/downloads/NeighborhoodKit.pdf
http://greenhalloween.org/downloads/GuideForParents.pdf
http://greenhalloween.org/downloads/GuideForTeachers.pdf
http://greenhalloween.org/downloads/10steps.pdf
http://greenhalloween.org/downloads/09poster.pdf
http://greenhalloween.org/downloads/09poster_big.pdf
http://greenhalloween.org/downloads/GH_postcard_sept09.pdf
http://greenhalloween.org/downloads/greenhalloweenlogo.pdf
http://greenhalloween.org/content.php?page=kids
http://greenhalloween.org/
http://greenhalloween.org/blog/
http://twitter.com/greenhalloween
http://www.facebook.com/greenhalloween
http://www.facebook.com/greenhalloween
http://greenhalloween.org/blog
http://twitter.com/greenhalloween
http://greenhalloween.org/index.php?page=home
http://www.ecomomalliance.org/
http://www.celebrategreen.net/blog
http://www.flickr.com/photos/greenhalloween
http://greenhalloween.org/content.php?page=sponsors
http://greenhalloween.org/content.php?page=press
http://greenhalloween.org/content.php?page=about
http://celebrategreen.net/
http://greenhalloween.org/content.php?page=non-profit_partners
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• For parents 

• For kids 

• For teachers 

• For Community Center events  

• Previous newsletters (sign up from our homepage) 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

http://greenhalloween.org/content.php?page=parents
http://greenhalloween.org/content.php?page=kids
http://greenhalloween.org/content.php?page=schools
http://www.greenhalloween.org/communitycenter.pdf
http://greenhalloween.org/content.php?page=resources#newsletters
http://greenhalloween.org/index.php?page=home
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11. Support Materials 

Why Green Halloween
®
? 

Volunteer Agreement 

Sample event letter 

Green Halloween logo use guidelines 

Chico Bag
®

 design contest (Include as an activity in your GH events; 10% of sales supports 

Green Halloween!) 

Great, Green Halloween activities 

Whole Foods Letter 

Natural foods retailer letter 2 

Beneficiary Agreement 

Coordinator wrap up questionnaire  

Sample Local Sponsorship Outline/Agreement 

Sample Sponsorship Letter 

Photo release 

Letter to get friends on board 

http://greenhalloween.org/whygreenhalloween.pdf
http://www.greenhalloween.org/volunteeragreement2011.pdf
http://greenhalloween.org/Sampleeventltr.pdf
http://www.greenhalloween.org/Logouseguidelines
http://greenhalloween.org/chicobag/
http://greenhalloween.org/GHactivities.pdf
http://greenhalloween.org/wholefoodssampleletter.pdf
http://www.greenhalloween.org/Wholefoodssampleltr1.pdf
http://greenhalloween.org/beneficiaryagreement.pdf
http://www.greenhalloween.org/coordinatorwrapup.pdf
http://greenhalloween.org/agreement.pdf
http://greenhalloween.org/samplesponsorshipletter.pdf
http://www.greenhalloween.org/photorelease.pdf
http://www.greenhalloween.org/Friendsletter.pdf

