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1. How to Procure Sponsors for Your Local Green Halloween
®
 Event 

 

When Green Halloween began in Seattle in 2007, founder Corey Colwell-Lipson knew that if 

she wanted to get the word out about the initiative in the biggest way possible, she’d need help 

from her community. 

 

In addition to individuals, businesses came out of the woodwork to support the cause.  In the first 

year, Corey’s primary corporate sponsors included a hospital, a parenting magazine, a natural 

food retailer and numerous others.  

 

Having corporate sponsors on board gave the fledgling initiative clout and helped Corey pay for 

the things she and her team needed to get the word out: namely, print materials and a website. It 

also provided an opportunity to raise funds for a local non-profit which focused on inspiring 

children to lead healthy lives. 

 

Corey also procured in-kind sponsors wherever she could. A photographer donated her time and 

talent to take pictures for print materials and the website, several healthy snack companies 

contributed goodies to be used as event giveaways, a reclaimed building supply store crafted a 

giant pumpkin which kids could play on during events. All in-kind sponsors were recognized 

along with the paying sponsors in print materials, e-blasts, in press opportunities, etc. (with 

varying levels of exposure depending on the value of their contribution.  
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You may or may not choose to have sponsors for your community event/s; this is entirely up to 

you. Here Are Some of the Pros and Cons 

  

Reasons to Have Sponsors: 

 To help cover costs of event/s 

 To cover/include elements in your event/s that you might not otherwise be able to 

afford to include 

 To help give your event/s some clout and recognition from the public 

 To raise money for a local charity 

 To raise money for GH on a national scale 

 To build partnerships 

 To give companies more incentive to help our cause 

 

 Reasons You May Not Want to Have Sponsors: 

• You don’t need to 

• Procuring sponsorships takes time and energy 

• You may not want to be responsible for handling money 

 

If You Decide Sponsorship is Right for You, Here Are Our Suggested Steps: 

 

1. Plan. What are your event/s needs? What in-kind donations are you looking for? How 

much money do you need to raise?  

2. Put it in Writing. Create a “sponsorship package” with all the information your potential 

sponsors will want to know. What event/s is being planned? Who is organizing it? What 

are the sponsorship levels? How much do they cost? What kind of exposure does each 

level provide? Click here for a Sample Local Sponsorship Outline/Agreement For your 

version, all the elements should be included but be sure to customize each line carefully 

for your event! ALSO, BE SURE YOU CAN FOLLOW THROUGH WITH ANY 

PROMISES MADE. VERY IMPORTANT: ALL AGREEMENTS ARE BETWEEN 

YOU AND YOUR SPONSOR. THE NATIONAL GH INITIATIVE HAS NO 

RESPONSIBILITY, FINANCIAL OR OTHERWISE WHEN YOU SIGN SUCH AN 

AGREEMENT.  

3. Reach Out. Make a list of the companies you would most like to collaborate with and 

give them a call. (See below for how to choose a good corporate partner.) Companies are 

quite used to being tapped for product and financial contributions so don’t be afraid to 

say exactly what you need/want. Many even have a specific web-page allocated for 

sponsorship inquiries.  

 

Here’s How: 
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• Make an Excel sheet with names of companies and their contact information 

(phone #, email, website). Leave room to add notes such as if you called, on what 

date, and what follow up is needed. 

• Starting at the top of the list, place phone calls. Making a human connection by 

phone seems to be more successful than sending unsolicited emails. 

‣  Ask to speak with the marketing director or owner (it’s best to start at the 

top). Sometimes you’ll have to get through a few layers of people before 

you land in the hands of the person who can help you. Be patient. You 

may also need to be a squeaky wheel. Just be sure to be a nice wheel. 

‣  Begin by introducing yourself. Say that you are a GH volunteer 

coordinator and that you are bringing the GH initiative to your city. Say 

that the initiative has been widely successful in cities across the country 

and that you are looking for corporate partners. Tell them about your local 

event. Let them know that you think their company would be an ideal fit. 

Be prepared to say why (e.g. do your research first). If they have questions 

you cannot answer, it’s okay to let them know that you are “not sure yet” 

but that you can get back to them with answers (or refer them to 

Corey@GreenHalloween.org). Then be sure to follow up with answers 

when you have them. Ask them to check out www.GreenHalloween.org to 

get an overview of the GH national program.  

‣  Be sure to ask and take note (in the Excel sheet) of the following 

information: 

 Their name (and how it is spelled) 

 Job title 

 Email address 

 Direct phone 

• Follow up With Email. During the phone conversation, if the person you are 

speaking with seems interested, ask if you can send an email follow up. Be sure to 

let them know you’ll be sending information and provide the person with your 

phone number or email in case your email doesn’t come through the first time or 

goes to junk mail. Here is Sample Sponsorship Letter. BE SURE TO 

CUSTOMIZE THE LETTER TO REFLECT THE CORRECT TERMS OF 

YOUR COMMUNITY’S EVENT/S. 

 

4. Get It in Writing. Once you have a company/brand on board, be sure to have them sign 

a written agreement so that you can be sure you are on the same page. Click here for a 

sample sponsorship outline/agreement you may use. BE SURE TO CUSTOMIZE 

CAREFULLY. Keep a copy in your file. Once the agreement is received, contact your 

sponsor to thank them and then ask for a copy of their logos (for use online/in-print/etc. 

mailto:Corey@GreenHalloween.org
http://www.greenhalloween.org/
http://greenhalloween.org/samplesponsorshipletter.pdf
http://www.greenhalloween.org/Samplelocalsponsorship.pdf
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and for the URL they would like for you to use). It might also be helpful to have a brief 

description of their company/brand on hand for media opportunities.  

 

Levels of Sponsorship: 

What are the different kinds of sponsorships and how do they work? The list below will help you 

determine what kinds of sponsorships you need for your event/s. Hint: If your event will cost 

nothing and/or if you can get everything paid via in-kind donations, we strongly suggest going 

this route rather than paid sponsorships for your first year’s event. 

You may use all of one category or a blend. Also, if you are using in-kind partnerships, you’ll 

need to decide if ALL in-kind contributors go in the same category (i.e. Gold, Silver, Bronze, In-

kind) or if the value of the in-kind contribution determines the level ($1000-$5000 worth of 

goods/services = Gold; $500-$999 = Silver; $100-$499= Bronze). 

Lastly, make sure that your sponsorship levels reflect the true need of your event/s. If you only 

need to raise $500, consider not having levels at all (everyone gets “top billing”) and just have 

one sponsor at $500 or four at $100 (you get the picture). 

All funds raised over and above the exact cost of your event/s MUST be contributed to a PRE-

APPROVED non-profit by completing a Beneficiary Agreement AND/OR go to GH (national). 

Please keep proof of all receipts. Any coordinator suspected of withholding funds will be 

reported to law enforcement.  

1. Paid: Sponsors write a check to you or to your non-profit partner (AKA fiscal sponsor; 

click here for more on why having one is a good idea). Paid sponsors may also write a 

check directly to a vendor (e.g. your local hospital sponsors the bill for an event space 

and pays the event space directly). This is the safest and easiest way to handle paid 

sponsorships. 

2. In-Kind: Sponsors provide you with something you need (for free) that they normally 

sell. A printer supplies you with print materials, a dunk-tank owner loans you one for 

your event, a restaurant provides your event guests with healthy finger-foods. 

3. Media: Media partners provide media exposure for your event/s. A magazine runs free 

ads, a radio station airs commercials, a TV station covers the event/s. Media outlets 

almost never pay for sponsorships; however they will be able to provide you with an 

outline of what their exposure is worth. Media sponsors usually fall under their own 

category (if you have categories). 

• Magazines. Reach out to your local parenting magazine (here is another source) 

or newspaper. Let them know that magazines and newspapers across the country 

have partnered with local GH efforts. Ask them if they would consider placing 

http://greenhalloween.org/beneficiaryagreement.pdf
http://www.parentingpublications.org/index.cfm?fuseaction=ShowPage&PageID=155
http://www.naturalawakeningsmag.com/directory/mapMagazines/?zoom=13&lat=37.0&long=-95.0&method=searchFranchises
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one or two ads in the September and October issues. Of course, go for the largest 

ad possible. Ask them to cover the design services. We can send you the needed 

files (email support@greenhalloween.org). Be sure to send us hard or digital 

copies of the ads and to let us know when they’ll be running so we can 

Tweet/Facebook about you! Note: All print ads MUST have the GH logo, website 

(www.GreenHalloween.org), and logos/names of our platinum-level national 

sponsors. Contact support@greenhalloween.org for a final list and logos. 

• Radio stations. Radio stations may create ads for you. If desired, ask if you can 

be a part of the creative process. One station in Seattle ran a series of 10 ads with 

one GH tip in each. Refer them to www.GreenHalloween.org for tip ideas. Let us 

know when they’ll run so we can give you props and see if they’ll send you a CD 

with the recorded ads. 

• TV. Stations may cover your event/s or run ads. Same as above. 

• Websites. Some high-traffic, locally focused websites make ideal GH media 

partners. Look for websites that that cater to moms, parents, green teens, teachers, 

greenies, etc. Concentrate on LOCAL sites. Ask them to place high profile ads 

and to include announcements/details about your local efforts on blog posts, in e-

blasts, etc. NOTE: Keep a list of sites you approach and send list to 

PR@GreenHalloween.org indicating whether or not they post something. 

Rules to Partner by: 

If you decide to work with sponsors, there are a few rules we’ll ask you to follow. 

• Recognize top-level national sponsors. Platinum level national sponsors must be included 

in all print materials, signage, online, etc. You can place them in your own top category 

or in a separate national level (however it works for you). Contact 

support@greenhalloween.org for an updated list and logos (if needed). 

• Sponsorship procurement forms must be approved by Corey@GreenHalloween.org prior 

to their use. 

• You may not use money for your own purposes. As stated above, any money procured 

must be utilized for actual and reasonable costs for your event. Any funds withheld will 

be considered stolen and authorities will be notified. 

• Funds raised over and above the actual and reasonable cost of your event must be 

donated to a pre-approved (from Corey) local non-profit or GH (national). In some cases 

we will authorize additional options. Contact Corey@GreenHalloween.org to discuss. 

mailto:support@greenhalloween.org
http://www.greenhalloween.org/
mailto:support@greenhalloween.org
http://www.greenhalloween.org/
mailto:PR@GreenHalloween.org
mailto:support@greenhalloween.org
mailto:Corey@GreenHalloween.org
mailto:Corey@GreenHalloween.org
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• Partner with a non-profit. Partnering with a pre-approved non-profit who can act as a 

fiscal sponsor (to accept funds from corporate sponsors and to pay event fees so that you 

don’t have to handle money) is the wisest and safest choice. Please read the section on 

How to Partner with a Non-Profit for details. Your partner non-profit should be named in 

print materials, in press-releases, online, etc. as a “beneficiary” – not as a sponsor. If you 

have questions, please contact support@greenhalloween.org. 

Tips for Happy Sponsors: 

• Be polite 

• Set clear expectations. Make sure they know what you expect of them and that they know 

what they can expect from you. For example, while you can try to mention sponsors if 

you are interviewed for press or TV, you cannot guarantee you will do so. Put all 

expectations in writing. Set deadlines and let your sponsors know. (Then send 

reminders.) 

• Show how excited you are at the possibility of including their company/brand. 

• Show your gratitude (don’t forget thank you emails and notes for anyone who does 

participate). 

• Make a case for how becoming a GH sponsor will benefit their company/brand. 

• Be sure that you are clear with potential partners that their participation is at the local 

level only. If the company/brand is interested in national exposure (in addition to or 

instead of local exposure), please be sure to let Corey@GreenHalloween.org know as 

soon as possible so that she can follow up. 

• Be sure you can follow through with the promises outlined in your sponsorship 

form/agreement 

• Follow up on calls, emails and expectations 

• Get your agreement in writing 

 

Ideal Sponsors and What They Can Do (Social Media): 

 

Be selective when choosing sponsors. Having a pizza joint as a sponsor may ruin your credibility 

(unless of course, they make one or more pizza’s with local and or organic ingredients or use 

100% recycled, tree-free, or plantable pizza boxes). Choose sponsors who have health or eco-

focused products or services. Some family-focused organizations are also a good fit. Most 

sponsors will likely cater to moms, parents, kids, teens, families, and/or teachers. Ideal partners 

include: 

 

• Hospitals, dentists and other professionals (and groups) in the medical field 

• Parenting groups/resources 

• Healthy/healthier foods 

• Organic foods, products and supplements 

mailto:support@greenhalloween.org
mailto:Corey@GreenHalloween.org
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• Fitness and sporting goods and services 

• Energy-related companies focused on conservation 

• Outdoors-related companies 

• Science and education facilities and services 

• Restaurants and food service companies that serve healthy, organic and/or local foods 

• Products/services for babies and expectant parents 

• Toy and book stores that sell items for the “natural” and “green” child 

• Green travel companies/hotels/services 

• Green real estate companies 

• City governments 

• City’s waste management, recycling or composting company 

• Green bank, sustainable investment companies 

• Parenting magazines, radio stations, television stations 

• Family photographer 

 

Tip: Remember (and be sure to let potential sponsors know) that their goods or services do NOT 

have to be directly related to Halloween. Being a GH sponsor means that your company supports 

the grassroots efforts to give Halloween a healthy, eco-friendly makeover.  

 

List of Those Who May Be Willing to Partner 

Here are some companies that have supported Green Halloween on a local or national scale in 

the past and may be willing to partner with you on some level (paid, in-kind, media). Don’t 

forget to procure in-kind “goodie” sponsors who can supply your event/s with healthy, healthier 

and/or eco-friendly treats and treasures.  Please keep in mind that many of these may already be 

National sponsors.  Frequently check the GH sponsors page for updates. 

 

• Glee Gum (all natural gum) 

• Recycling is Cool (recycled “treasures” products) 

• Mr. Ellie Pooh® (recycled elephant poo paper products) 

• Larabar® (whole food snack bars) 

• Cascadian Farm® (organic snacks) 

• O.N.E.™ (coconut water) 

• Dr. Bronner’s® (soaps, lotions and more) 

• Revoltion Foods™ (organic snacks for children) 

• Plum Organics™ (organic snacks for children) 

• Stretch Island Fruit™ (all natural fruit snacks) 

• Pirate’s Booty® (baked snacks) 

• Endangered Species Chocolate® (natural and organic chocolates) 

• Natural Awakening magazine (Healthy living, healthy planet magazine) 

 

http://greenhalloween.org/content.php?page=sponsors
http://gleegum.com/
http://www.recyclingiscool.com/
http://www.mrelliepooh.com/
http://www.larabar.com/
http://www.cascadianfarm.com/
http://www.onenaturalexperience.com/
http://www.drbronner.com/
http://www.revfoods.com/
http://www.plumorganics.com/
http://www.stretchislandfruit.com/
http://piratebrands.com/
http://chocolatebar.com/
http://www.naturalawakeningsmag.com/directory/mapMagazines/?zoom=13&lat=37.0&long=-95.0&method=searchFranchises
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Learn more about what free goodies may be available for your event by reading our Event 

Planning Toolkit. 

 

More about Green Halloween
®
 National Sponsors 

 

On a national scale, GH is “fueled by passion [volunteers] and funded by generosity [sponsors].” 

If you come across a company interested in partnering with GH on a national scale, please 

contact Corey@GreenHalloween.org as soon as possible. We will NOT try to “take away” your 

potential support (financial or in-kind) but instead will work with the company to support at both 

levels.  

 

For details on national sponsorship, please click here. You might also be interested in viewing 

this PowerPoint. 

 

mailto:Corey@GreenHalloween.org
http://greenhalloween.org/content.php?page=sponsors
http://greenhalloween.org/downloads/GeneralPP2010.ppt

