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1. Green Halloween
®
 Event Planning Toolkit 

As a volunteer coordinator, you have likely agreed to plan one (or both) of two events: a 

community Green Halloween trick-or-treat trail and/or a public Green Halloween celebration.  

Sounds easy and fun enough, right? It can be! Use this toolkit as a guide to answer all of your 

questions (and more) about how to organize an event, who to involve and how to make the event 

a grand success (without making this your life’s work).  

Sections in This Document: 

• Create a Green Halloween trick-or-treat trail 

• Create a Green Halloween community event 

‣  Option 1: Turn an existing Halloween event green  

‣  Option 2: Create your own Green Halloween event 
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‣  Option 3: Collaborate with your local natural foods market on an in-store 

event 

• Tips for a successful event (no matter what kind of event you are planning) 

• How to partner with a local non-profit (and why doing so may be a good idea) 

• How to create a BUZZ about your event 

• How to apply for free goodies for your event 

Be sure to use our easy PR/Media Toolkit to help generate buzz for your event/s. 

Create a Green Halloween
®
 Trick-or-Treat Trail 

Public trick-or-treat trails are becoming increasingly common place in communities around the 

United States. They are typically hosted in malls or along streets organized by local businesses. 

For some parents, receiving goodies from stores feels like a safer choice than going door-to-door, 

while for others it’s about saving money (not having to hand out candy), while for others it’s all 

about having fun and an opportunity to get additional loot!  

By creating a GH trick-or-treat trail, families in your community will have the chance to feel 

safe, save money and create fun traditions that include treats and treasures that are better for kids 

and planet.  Creating a trick-or-treat trail is pretty easy to do too. 

 

Option 1: Turn an Existing Trick-or-Treat Trail Green  

If your local mall or a group of businesses already hosts an annual trick-or-treat trail, talk to the 

event coordinator about turning this year’s trail healthy and green. Call them on the phone or 

send them an email using this sample letter as a guide and to get them excited about the 

opportunity. Let them know that a) the event is likely to get some great local press by going 

green and that b) GreenHalloween.org will help to advertise. 

If the existing event coordinator is interested in going green for this year’s event, help them by 

providing them with a big list of alternatives the participating stores may use. If cost is a 

concern, let them know that money can be saved by: 

• Giving just one goodie to each child (instead of handfuls)  

• Contacting the product company directly and asking them for an at-cost rate (let them 

know they are participating in a GH event)  

• Contacting local retailers who may carry some of these items to see if they might offer a 

discount 

• Going with an ultra-low cost or even free item 

http://greenhalloween.org/Sampleeventltr.pdf
http://greenhalloween.org/content.php?page=treats
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Hint: Many malls order their Halloween candy in July, so be sure to contact them early in the 

year. 

 

Option 2: Create a New Trick-or-Treat Trail 

If you are interested in creating a new trick-or-treat trail, start by establishing your location. 

Malls and family-friendly shopping areas are ideal places to inquire. In many cities, there are 

clusters of businesses that may include consignment shops for kids’ clothes, restaurants, art 

galleries, bookstores, etc. Look for sidewalks, night lighting and safe places for children to walk. 

As stated in the section above, begin by having a conversation with the mall manager or 

marketing/events coordinator (call the main number and ask who this might be). For individual 

stores, find a nice day and go door-to-door speaking with the store’s marketing manager, place 

calls or schedule in-person meetings. Whatever works for you. 

 

When Communicating With Potential Trick-or-Treat Trail Businesses, Be Sure the Let 

Them Know: 

1. Their trail will be part of a national network of Green Halloween trails across the United 

States (and that this is all grassroots/ non-profit) 

2. Events in previous years have brought tremendous press and community interest 

3. You will provide them a a big list of alternatives that have been kid-approved to give 

away and tips for saving money  

4. You will provide them with a window sign for the event.  You can create one by using 

the GH logo.  

5. The trail will be advertised locally (you may want to consider how you will do this 

beforehand). Read our PR/marketing toolkit for help. 

6. If desired, give them this sample event letter and customize it for your needs. 

Next Steps: 

Once the location is confirmed and a handful (or more!) of stores are on board… 

1. Select your date (usually on a weekend day BEFORE Halloween, although some 

communities may wish to have the trail on Halloween). 

2. Make sure that the stores have the information they need for ordering/making healthy, 

healthier, and/or green goodies to hand out. If possible, make a list of what these items 

will be. 

3. Optional - Get sponsors and partners, such as non-profit groups, parenting clubs, etc., 

involved. 

http://greenhalloween.org/content.php?page=treats
http://greenhalloween.org/downloads/greenhalloweenlogo.pdf
http://greenhalloween.org/Sampleeventltr.pdf
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4. Ask your city if you can hang a sign over the street, or the mall if a sign advertising the 

trail can be placed by mall entrances. If possible, have signage up during the entire month 

of October. 

5. Spread the word! Ask all participating stores to announce the date in e-blasts, newsletters, 

in-store signage, etc. using our GH logo. Email health advocacy groups, green groups, 

girl/boy scouts and others to ask them to do the same. Invite parenting groups to attend 

and invite their friends. Email, Twitter, Facebook and texting are all fabulous ways to 

create a buzz. Follow the PR/MEDIA guidelines for getting the media to cover your 

event before and during.  

6. Prepare window or street signs for the participating stores. Use the GH logo and a slogan 

like, “We’re proud to participate in Green Halloween
®

! Come inside for EEK-O-fabulous 

treats!” Be sure the stores have the signs on hand before the event, that day or up one 

month prior. 

7. Prepare trick-or-treat trail maps (optional). Have these available online and/or in 

participating stores during the month of October. Map the whole area and place pumpkin 

icons on the stores that are participating, making it easy for families to find the stores 

where Green Halloween goodies await. 

 

Tips:  

• Don’t forget to remind trick-or-treating families to bring their own reusable goody 

bags! 

• In signs or other print materials, don’t forget to use the registered sign (®) after the 

word Green Halloween and be sure to include the GH website 

(www.GreenHalloween.org) so families can log on for more ideas and fun. 

• Be sure to clarify the day and time the trail is open. 

• Encourage children (and parents) to wear eco-friendly costumes (you may want to 

host a contest and offer prizes from the store partners for the most eco-fabulous ones). 

• To encourage people to stop at each shop, you may want to create some kind of 

scavenger hunt where kids search for clues hidden in the stores. Of course, get the 

store owner’s approval before planning. 

• Store owners may want to offer coupons for parents. 

• Be sure to take video and pictures of the event.  Send them to 

support@greenhalloween.org to have them posted them on the GH site. 

• After the event, get feedback from parents, kids and shop owners. You may want to 

create a printed or online feedback form; these are always helpful for growing events 

in future years! 

http://greenhalloween.org/downloads/greenhalloweenlogo.pdf
http://www.chicobag.com/t-green_halloween.aspx
http://www.chicobag.com/t-green_halloween.aspx
http://www.greenhalloween.org/
mailto:support@greenhalloween.org
mailto:support@greenhalloween.org
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• Pair the trick-or-treat trail with a community event at a park or other location that is 

located along the trail or nearby. See “Plan a Green Halloween community event” 

(below) for details. 

• If you have a Whole Foods Market or other natural foods store located near the trail 

be sure to let them know about our plans and see if they want to sponsor it or be 

involved. For sponsorship details, click here. 

• Reach out to your city’s Mayor, your school board and other community leaders. 

Encourage them to recognize their city as a Green Halloween City and to consider 

endorsing their local GH for health and environmental reasons including: childhood 

obesity, diabetes, toxic costumes, energy consumption and waste. Be sure to invite 

community leaders to your event and, if they accept, let the press know they’ll be 

there! 

 

Create a Green Halloween
®
 Community Event 

If you are a Green Halloween volunteer coordinator, you have agreed to host a GH trick-or-treat 

trail (see above) and/or a public event, aiming to include at least 500 people.  

A GH community event can be easy (and fun!) with these ideas: 

 

Option 1: Turn an Existing Halloween Event Green  

Why remake the wheel? Collaborate with the event planner of an existing community event and 

find ways to turn the event green or, at least, green-er. This is a great way to go because it 

doesn’t require as much planning on your part as it would if you created an event from scratch.  

Start by contacting the event coordinator of a few existing public Halloween events (at malls, 

community centers, zoos, etc.) and ask them if they want to work together to help make their 

event an even greater success this year by adding some eco-elements. Pay a visit in person, call 

them on the phone or send them an email with this sample letter as a guide and to get them 

excited about the opportunity. Let them know that a) the event is likely to get some great local 

press by going green and that b) GreenHalloween.org will help to advertise and generate buzz. 

Be sure to direct her to www.GreenHalloween.org to learn more. 

If the existing event coordinator is interested in going green for this year’s event, but is 

concerned about the “green goodies,” help them by providing them with a big list of alternatives 

the participating stores may use.  

If cost is a concern, let her know that money can be saved by: 

• Giving just one goodie to each child (instead of handfuls)  

http://www.greenhalloween.org/communitycenter.pdf
http://greenhalloween.org/Sampleeventltr.pdf
http://www.greenhalloween.org/
http://greenhalloween.org/content.php?page=treats
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• Contacting the product company directly and asking them for an at-cost rate (let them 

know they are participating in a Green Halloween event)  

• Contacting local retailers who may carry some of these items to see if they might offer a 

discount 

• Going with an ultra-low cost or even free item 

Hint: Many malls order their Halloween candy in July, so be sure to contact them early in the 

year. 

Ways to green an existing event: 

• Green the goodies (see above) 

• Green the activities   

• Green the décor 

• Green the clean up 

Here are ideas on how to do all of the above. 

Be sure to ask the event coordinator if you can have a GH booth or table at the event to hand out 

tip sheets, share ideas with parents or to give away Green Halloween goodies that have been 

provided to you. 

For next steps on event ideas, marketing and more read the sections below. Don’t miss the 

section on “tips for a successful event.” 

 

 

 

Option 2: Create Your Own Green Halloween
®
 Event 

Creating a brand new GH event isn’t as time consuming as you might think.  

Here’s how to make the process as easy and as successful as possible: 

• Team up. Partner with friends, other health/green focused businesses, a local parenting 

group or a local non-profit organization to host the event. Look for partners that have 

experience with or a passion for event planning.  

• Find a location. What is the weather like in your area? How many people will your event 

host? Who is willing to donate space and/or how much money can we raise to pay for the 

venue? Answering these questions will help to identify the perfect event local. Once you 

have your list whittled down, start making calls. Let the owner of the venue know your 

plans and ask if he or she is willing to donate the space, perhaps in exchange for being 

listed as an event sponsor. If there is a fee, be sure you can find individual or corporate 

http://greenhalloween.org/GHactivities.pdf
http://greenhalloween.org/downloads/GuideForTeachers.pdf
http://greenhalloween.org/downloads/10steps.pdf
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sponsors to cover the expense. Note: Green Halloween, EcoMom Alliance and The Green 

Year
®

, LLC are NOT responsible for any unpaid fees or charges for your event. 

•Examples of event locations: 

‣  Parks (with shelter for sun/rain) 

‣  Community centers 

‣  Churches 

‣  Schools 

‣  Shopping areas in family-friendly locations such as indoor or outdoor 

malls. 

• Choose a date and time. Some GH events are on Halloween, others take place in the 

days or weeks leading up to Halloween. Pick a day and time that works for your venue 

and for the people coming to the event. Mid-day events on a weekend are the best for 

families. 

• Decide on a format. What kinds of activities will your event have? Who will be there to 

facilitate the activities? Will you have food? Games? Contests? 

•We have found that the easiest to plan and most successful event format is to invite 10-

20 health/environmental/family businesses and organizations to host a booth or table with 

one healthy/sustainable/creative activity at each. Each business is responsible for 

planning, preparing and overseeing one activity, but it should be pre-approved by you 

(for its health and environmental impact). In exchange, the business/organization may 

hand out their literature, coupons and/or (approved) product samples. Contact 

support@greenhalloween.org for a list of companies that may be interested in taking part 

in your event. 

•Click here for a list of kid, parent and Earth approved activities that may work for your 

event. If you have additional ideas, please e-mail Corey@GreenHalloween.org and we’ll 

add them. 

• Procure sponsors (optional). Most GH
 
events don’t cost anything to produce. If you can 

secure a donated location, invite partners who bring their own activities and goodies, and 

generate some free PR, you won’t need to spend a dime. However, there are several 

reasons you may wish to procure sponsors for your event. 

1. As an incentive to get healthy/green companies involved. Even if you are 

not charging a sponsorship fee, calling event participants “sponsors” and 

advertising them as such in no-cost ways (such as via Twitter, Facebook, a 

blog, etc.) can be a nice way to say thank you to the people helping to make 

your event a success.  

http://www.greenhalloween.org/communitycenter.pdf
http://greenhalloween.org/GHactivities.pdf
mailto:support@greenhalloween.org
http://greenhalloween.org/GHactivities.pdf
mailto:Corey@GreenHalloween.org
http://greenhalloween.org/GHactivities.pdf
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2. To pay if applicable event fees. In some areas of the country, creating a no-

cost event is difficult. In NYC, for example, the cost of street permits alone 

requires at least one paying sponsor. Other event coordinators want to print 

flyers or have location expenses. For these situations, money will need to 

come from somewhere. Procuring sponsors is a great way to cover costs and 

gives you greater visibility in the community. Sponsorships may be fee based 

(company X pays $500 for X level of sponsorship), in-kind (company X 

directly pays for print materials; perhaps they are the printer), or a combo of 

the two. Check out Green Halloween’s national sponsorship page and Seattle 

sponsorship page for ideas on how to structure sponsorship and be sure to read 

the sponsorship section of this guidebook. 

• Generate a buzz. Use our marketing kit to get your community excited about your event. 

 

Don’t miss the section on “tips for a successful event” below. 

 

Option 3: Collaborate With Your Local Natural Foods Market on an In-Store Event 

This option is a hybrid of the two options above and may be the best of both worlds. 

Many Whole Foods Markets across the country have hosted Green Halloween events, and many 

more are interested (or will be once they meet you!). So if you have a Whole Foods Market or 

another natural foods store in your area, ask if they would like to collaborate with you. After all, 

GH will inevitably drive sales for the healthy/green Halloween treats and treasures they sell. 

 

How to Partner with Whole Foods Market or Your Local Natural Foods Store: 

• Contact the Store’s Marketing Manager or Store Team Leader. Introduce yourself as 

your community’s GH coordinator. Let them know about GH and what your plans are for 

your community. Forward them a Retail Sample Letter (be sure to customize) and this 

PowerPoint and ask them if they would be interested in the possibility of hosting an in-

store event (be sure to view the PowerPoint to familiarize yourself with what’s in it 

before you make the call). 

• Pick a Date and Time. The second week of October is a great time to host an in-store 

Green Halloween event. Holding the event early in the month gives people a chance to 

consider greening up their holiday while there is still time to plan. If you hold the event 

early in the month, you might also want to consider including a costume swap at your 

event. Of course, some stores may want to do something closer to the Big Day and this is 

great, too. In-store trick-or-treating, treasure hunts and other activities are fun when kids 

come in costume and the store employees are dressed up, too!). Mid-day weekend events 

are usually best for families. Fun tip: your store may also want to hold a post-Halloween 

http://greenhalloween.org/content.php?page=sponsors
http://greenhalloween.org/content.php?page=sponsors_seattle
http://greenhalloween.org/content.php?page=sponsors_seattle
http://greenhalloween.org/downloads/RetailerPP.ppt
http://greenhalloween.org/downloads/RetailerPP.ppt
http://greenhalloween.org/GHactivities.pdf
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candy exchange. The candy is unwrapped by kids and added to a compost bin and, in 

exchange, kids can go home with a pack of seeds or something from the bakery. 

• Decide on a Format. What kinds of activities will the in-store event have? Who will be 

there to facilitate the activities? Will you have food? Games? Contests? As with non-

store events, we have found that the easiest to plan and most successful event format is to 

invite 5-10 health/environmental/family businesses and organizations to host a booth or 

table with one healthy/sustainable/creative activity at each. Each business is responsible 

for planning, preparing and overseeing one activity, but it should be pre-approved by you 

and the store (for its health and environmental impact). In exchange, the 

business/organization may hand out their literature, coupons and/or (approved) product 

samples. The store will have a list of companies who may want to participate. You can 

also contact support@greenhalloween.org for a list of companies that may be interested 

in taking part in your event. Click here for a list of kid, parent and Earth approved 

activities that may work for your event. If you have additional ideas, please email 

Corey@GreenHalloween.org and we’ll add them. 

• Fundraising TIP: You may want to ask the store contact if she would consider making 

your event a fundraiser for your local GH efforts (only if you have costs such as print 

materials, your partner non-profit (see below for more on this idea), your 
® 

chapter, or for 

Green Halloween (nationally, to help pay operating costs and to allow GH to grow). 

Many stores have “5% days” (where a portion of all sales for that day are donated), 

barbecue fundraisers ($5 lunches where all profits are donated), or a % of profits from a 

particular item or set of items (e.g. products designated as “Green Halloween” goodies).  

• Generate Buzz. Be sure to ask the store how they will be advertising the event. Will they 

use in-store signage? Send out a press release? Incorporate the event in their already 

planned seasonal radio ads? Will they use e-blasts, Twitter and Facebook to chat up the 

event? Let them know you’ll be helping, too. Use our marketing kit to get your 

community excited. 

 Remember to use the registered sign (®) after the word Green Halloween and be sure to 

include the Green Halloween website (www.GreenHalloween.org) in store signage or 

other print materials.  This let shoppers know they can log onto our site for more ideas 

and fun. 

5 Ways Whole Foods Market/Natural Foods Store can be Involved: 

• With an in-store event. Dozens have been held across the country. Pick a date (usually a 

few weeks before Halloween), invite 5-15 healthy and/or green brands/organizations/etc 

to host tables around the store. Ask each to bring a healthy/green Fall/Halloween activity. 

Have “tours” for parents to point out Green Halloween items sold in the store. Invite 

families for a fun-filled day – ask the retailer to help advertise via e-blasts, signage, social 

media, etc. Remember to confirm your event and get on the calendar EARLY! Some 

http://greenhalloween.org/GHactivities.pdf
mailto:support@greenhalloween.org
http://greenhalloween.org/GHactivities.pdf
mailto:Corey@GreenHalloween.org
http://www.greenhalloween.org/
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stores may even host a fundraiser for National Green Halloween (contact us if they are 

interested in this option) or a local non-profit you’d like to be connected with via sales of 

product that day. Be sure to ask. If you host an event, please be sure to do so in 

accordance with Green Halloween’s guiding principles. 

• With in-store signage and aisle tags pointing out GH items, GH tips and event details. 

• With sponsorship. If you are hosting an out-of-store GH event, be sure to ask your local 

health food store if they would like to be a sponsor. Click here for some local sponsorship 

ideas. In-kind sponsorship is another option for out-of-store community events. 

• Inclusion on the new Green Halloween local retailer page. Cost: One time fee of $200 per 

location. Contact Corey@GreenHalloween.org for information. 

• If you are hosting a Green Halloween trick-or-treat trail, and the local retailer is within 

the designated area, be sure to invite the retailer to be included, to host in-store trick-or-

treating, and/or to donate product/coupons (e.g. “Pumpkin Points” redeemable for a 

bakery item or bulk goodie) to be handed out by another retailer along the trick-or-treat 

trail. 

Resources for communicating with Whole Foods Market or another natural foods retailer: 

• Retailer’s PowerPoint 

• Retail Sample Letter to Whole Foods Market store team leader (customize for your 

needs) 

• Find your local Whole Foods Market at www.WholeFoodsMarket.com 

 

TIP: Keep in mind that store managers and marketing directors are busy folks! In our 

experience, the squeaky wheel gets the oil. Don’t be afraid to call, e-mail and politely harass 

remind your store contact of any discussions you’ve had or commitments they’ve made. Also, be 

sure to let your community know about your collaboration with your local retailer! Chat it up on 

Twitter, Facebook, and your blog! Don’t forget to add comments to Green Halloween’s Twitter, 

Facebook, and Blog. 

 

Tips for a Successful Event (No Matter What Kind of Event You Are 

Planning) 

• Be an early bird. Although successful Green Halloween events have been planned as 

late as October, getting into the game early means less stress and better opportunities for 

more volunteers, sponsors, media, etc. It’s never too early to start planning an event. 

mailto:corey@greenhalloween.org
http://greenhalloween.org/content.php?page=sponsors_seattle
http://greenhalloween.org/content.php?page=retailers
mailto:Corey@GreenHalloween.org
http://greenhalloween.org/downloads/RetailerPP.ppt
http://www.wholefoodsmarket.com/
http://www.twitter.com/greenhalloween
http://www.facebook.com/greenhalloween
http://greenhalloween.org/blog/
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• Get help. There’s no need to plan an event all on your lonesome (unless you want to, of 

course!). Put the word out to friends and family that you are coordinating an event and 

would LOVE the help. Let others know, too: your child’s teacher, their soccer coach, 

their friend’s parents. Church groups, parenting groups, boy/girl scout troops are also 

nice places to start. Put the word out and be sure to be clear about what you are asking 

for, as well as the expectations (see below). 

• Be clear about expectations. Put agreements in writing to make sure everyone is on the 

same page. Ask questions: Does your event location require insurance? Do you need a 

city permit? Who is responsible for clean up? 

• Communicate. Stay in touch with your event partners by email on a regular basis. Be 

sure to let people know when deadlines are approaching. Send reminders with event 

details and what people are expected to bring/do. Make sure your event partners have 

your cell phone number in case they need to reach you last minute with questions or 

concerns. 

• Start small. Many coordinators have big plans when they get involved with GH. But we 

would rather see you plan a small event that is successful than a large event that falls flat 

(and stresses you out!). Unless you have a large team of volunteers, or have experience 

with event planning, marketing, etc. keep your plans limited to what you feel is 

reasonable given your time and availability. Remember, things always take a little more 

effort than planned. 

• Professionalism and gratitude go a long way. Remember to remain professional no 

matter what challenges you face in planning your event. Not everyone will “get” what 

you are trying to do, but many more will. Stay positive, keep your eye on the prize and 

don’t forget to sincerely thank those people and companies who show their support for 

your event in whatever way. 

• Consider a non-profit partner. See below for our top reasons why. 

• Help us help you. Be sure to map your event and let us know what your event plans are. 

We’ll help you spread the word via our website, e-blasts, Twitter and Facebook posts. 

Get ahead of the game by emailing support@greenhalloween.org with a photo of 

you/your team, your event name/date/time/location/activity details and any sponsors or 

partners you have. Having this info on hand will make it easier for us to help generate 

some buzz on a national scale. 

• Stay connected. Be sure to sign up for the GH newsletter from the homepage, follow us 

on the GH blog and Twitter, and become our fan on Facebook. You may also want to join 

the EcoMom Alliance
® 

discussion board and sign up for the Celebrate Green!
 ®

 

newsletter. We may have resources, announcements and ideas that will help your event. 

http://greenhalloween.org/content.php?page=map
mailto:support@greenhalloween.org
http://greenhalloween.org/
http://greenhalloween.org/blog/
http://twitter.com/greenhalloween
http://www.facebook.com/greenhalloween
http://www.ecomomalliance.org/
http://www.celebrategreen.net/
http://www.celebrategreen.net/
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Plus, these are great ways for you to connect with other coordinators and to stay informed 

about what else is going on with GH. 

• Other tips 

‣  Remind event guests to bring their own reusable goody bags! 

‣  Encourage children (and parents) to wear eco-friendly costumes (you may want to 

host a contest and offer prizes from the store partners for the most eco-fabulous 

ones). 

‣  Be sure to take video and pictures of the event and post on the GH site. 

‣  After the event, get feedback the store manager and/or employees. You may want 

to create a printed or online feedback form; these are always helpful for growing 

events in future years! 

 

How to Partner With a Local Non-Profit (and Why This May Be a Good Idea) 

In some cities, GH coordinators have partnered with health, sustainability and/or arts related 

non-profits to make GH even more of a win-win situation. 

Collaborating with a non-profit is beneficial to you and to the non-profit. For the non-profit, GH 

can help to raise awareness for their cause and may even generate some money to support their 

cause. For you, having a non-profit partner can help in the following ways: 

• Companies who want to become sponsors may not be willing to write a check to you (an 

individual). They are likely to prefer sending a check to a known community 

organization. Without this “safety net” you may miss out on sponsorship opportunities. In 

essence the non-profit is acting as a fiscal sponsor for those events that will partner with 

paying sponsors. 

• Partnering with a non-profit may give your event more credibility in your community. 

How to Find a Non-Profit Partner: 

Here are a few of the non-profits GH
 
coordinators have collaborated with: 

• Dr. Oz’s HealthCorps
® 

• EcoMom Alliance
® 

• Action Arts League 

• Treeswing 

• Hands On 

As you probably know, Green Halloween is a program of EcoMom Alliance
® 

a global network 

of moms (and some dads!). EcoMom Alliance is a non-profit (501 (C) 3). If there is an EMA 

http://www.chicobag.com/t-green_halloween.aspx
http://www.ecomomalliance.org/
http://www.ecomomalliance.org/
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group in your area, you may want to consider partnering with them. Visit the EMA website to 

locate a chapter in your area. 

• Start where you are. Do you already work for a non-profit organization? Does your place 

of work support one? Is there one in your neighborhood? Or one that your friends and 

family support? The “best fit” non-profits for Green Halloween are local and are health, 

environment, arts and/or family related. 

• Give them a call. Call up the organization and let them know who you are and what GH is 

all about. Let them know that across the country, non-profit organizations are partnering 

with GH to help raise awareness and funds for the non-profits while making GH an even 

greater success in their communities. 

• Connect them with Corey. If the non-profit is interested in exploring the possibility, 

please send an introduction to Corey@GreenHalloween.org. Corey will arrange a time to 

speak with the non-profit representative to answer additional questions. After the call, 

Corey will forward a non-profit Beneficiary Agreement (please read in advance) to the 

organization’s representative. Once signed, your collaboration with them is good to go! 

Expectations of a Non-Profit Partner: 

• To receive funds paid by sponsors (let coordinator know when invoices have been 

received and paid) 

• To keep track of funds 

• To provide insurance for events (when needed) 

• To pay event fees, printing fees, etc. on request 

• To provide tax receipts upon request 

• To provide logo, URL, mission statement and other for promotion 

Optional Roles for Non-Profit: 

• Support with planning and execution of event 

• Support with marketing (e.g. sending out e-blasts to their mailing list about the 

partnership and event) 

• Other, as per mutually agreed upon 

Expectations of Green Halloween Coordinator: 

• Handles all sponsorship relationship with companies contributing funds, sends invoice 

and alerts non-profit to in coming funds. 

• Writes thank you notes to sponsors on behalf of GH and the non-profit partner. 

• Handles all other facets of event planning, execution and follow-up. 

 

http://ecomomalliance.ning.com/
mailto:Corey@GreenHalloween.org
http://greenhalloween.org/beneficiaryagreement.pdf
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How to Create a BUZZ About Your event 

Be sure to check out our PR/Media Toolkit.  It is easy to use and includes just about everything 

you need to generate enthusiasm for your event. 

Here are a few additional ideas and resources: 

• Create a local Green Halloween blog or Facebook page: You are welcome to create 

your own GH blog or Facebook page as long as you follow rules outlined in our 10 

Guiding Principles and you have submitted a GH Volunteer Agreement. For Facebook, it 

is a requirement to “Like” all of our corporate sponsors and partners and to feature them 

on your Green Halloween page. Also, Corey Colwell-Lipson must be a permanent admin 

of the page. 

• If you would like a pre-designed blog on GreenHalloween.org                                      

(see http://greenhalloween.org/tampa for an example) one can be created for you. The fee 

is $75 (paid directly to our web person IN ADVANCE). Once up, there is no additional 

cost for posting. Contact support@greenhalloween.org to set up. If you set up a blog/FB 

page, please send us the link as soon as possible so that we can review it and chat it up! 

• Get seen in local magazines for FREE. Contact your local parenting magazine and ask 

them if they would be willing to provide you with free ad space for your event in 

September and October in exchange for being named a local media sponsor. (Click here 

for more on procuring local sponsors.  

‣  Contact support@greenhalloween.org to see samples of ads that have been 

placed in magazines in years past and to get the layered files for your 

designer.  

‣  If you don't have a designer who will do the work for free, our designer, Anne 

charges $75 an hour. Plugging in your local info should take less than one 

hour's time.  Contact us at support@greenhalloween.org for more information. 

‣  Remember, all local ads must include the Green Halloween logo, URL and 

national Platinum Pumpkin Sponsors (contact support@greenhalloween.org 

for an updated list of sponsors) 

‣  Please send Corey@GreenHalloween.org whatever ads you create to us for 

review before the final is sent to the magazine. 

‣  HINT: Most of the magazines will have an early to mid-August deadline for 

the September issue, so if this idea is of interest to you, time is of the essence. 

 

• Know someone in PR? Ask them to donate time pro bono. Give them kudos on your 

blog, on Twitter or count them in as an in-kind sponsor and display their logo on event 

signage and/or print materials. 

• Add your event to our Events Page (see below for what info you’ll need to send us). 

http://www.greenhalloween.org/volunteeragreement2011.pdf
http://greenhalloween.org/tampa
mailto:support@greenhalloween.org
http://www.parentingpublications.org/index.cfm?fuseaction=ShowPage&PageID=155
mailto:support@greenhalloween.org
mailto:support@greenhalloween.org
mailto:support@greenhalloween.org
mailto:Corey@GreenHalloween.org
http://www.greenhalloween.org/content.php?page=events


 

 

Green Halloween® is a registered trademark | Copyright © 2011, Green Halloween®, All Rights 

Reserved 

Contact: Info@GreenHalloween.org  

• Let us help you. Contact support@greenhalloween.org with a photo of you/your team, 

your event name/date/time/location/activity details and any sponsors or partners you 

have. Also send us a few short “Tweet” ideas for your event. We will use this information 

to help you promote your event via e-blasts, our blog, Twitter, and Facebook. 

 

 

In order for us to advertise your event/s on our national event directory we will need 

the following information (in this format): 

Title of event: 

Date: 

Time: 

City and state: 

Event description: 

Exact location and map link: 

Cost (if any): 

Event URL: 

Contact name: 

Contact phone number: 

Contact email: 

Annual event?:  

Additional notes: 

 

Please send the above information to support@greenhalloween.org 

 

How to Get Your Community Involved 

In addition to Media and PR, you may want to engage your community members directly. Reach 

out to schools, parenting associations, moms/dads clubs, community centers, chamber of 

commerce and city leadership.  

Let them know your plans and how getting on board will benefit them and the whole community 

(have some specific ideas about this already planned). 

What to do with people who want to help 

• Do you have people who want to help in your efforts? It may help to have a “wish list” of 

things you need so that when your phone starts ringing, your new volunteers can get 

going right away.  

mailto:support@greenhalloween.org
mailto:support@greenhalloween.org
http://greenhalloween.org/downloads/GuideForTeachers.pdf
http://www.greenhalloween.org/communitycenter.pdf
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• If you would like the help of volunteers, you may want find out if one of the local moms 

groups is interested. Eco Mom Alliance (the organization hosting GH), Cool Mom, 

Holistic Moms Network, and attachment parenting groups like API have thousands of 

members across the country and may be thrilled to join efforts with you. 
 

In addition… 

• Ask your Mayor to name your city an official GH
 
city or designate a certain 

neighborhood as such.  

• Ask your local PTA association to consider sponsoring the printing of GH door hangers.  

• Find out if you can supply Green Halloween tip sheets at your church’s annual Trunk-or-

Treat event.  

• Download our neighborhood action kit and send to your neighborhood association. 

• Speak with managers of food stores near you and ask them to carry Green Halloween 

inspired products and shelf tags (AKA “shouters”) so that parents shopping for 

Halloween will see that they have choices. When the stores have GH inspired products be 

sure to encourage the neighbors to shop there for items they decide to purchase. 

• Encourage neighbors to make GH door, window or lawn signs to show their support for 

GH and so that parents (and kids) can choose to go door-to-door only where those signs 

are posted. Signs are also be available for purchase and/ or customization by businesses. 

 

Let everyone know that GH is a community initiative, which means that its success relies on the 

community. Ask each group or person what inspired them most about the idea and where they’d 

like to start. 

 

How to Apply for FREE Goodies for Your Event 

Some coordinators may qualify for free, healthy/green treats and treasures to give away at their 

events. If you are interested in receiving product, please contact support@greenhalloween.org 

with the following information: 

Title of event: 

Date: 

Time: 

City and state: 

Event description: 

Event URL: 

Contact name: 

Contact phone number: 

Contact email address: 

Shipping address: 

http://ecomomalliance.org/
http://coolmom.org/
http://www.holisticmoms.org/
http://www.attachmentparenting.org/espanol/index.php
http://www.recyclingiscool.com/Green-Halloweenreg-Door-Hangers-4010-per-pack41_p_18.html
http://greenhalloween.org/downloads/10steps.pdf
http://greenhalloween.org/downloads/NeighborhoodKit.pdf
http://greenhalloween.org/downloads/greenhalloweenlogo.pdf
http://www.recyclingiscool.com/Green-Halloweenreg-Door-Hangers-4010-per-pack41_p_18.html
mailto:support@greenhalloween.org
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Special shipping instructions: 

How much product is needed? 

Deadline to receive product: 

Is this a school event or one where parents are not present? 

Will goodies be pre-placed in goody bags? 

Additional notes: 

Any product you are unable to accept (e.g. peanuts)? 

 

Note: Not all coordinators/events will qualify for free product.  

 

Event Photography Guidelines 

Photos are an integral part of PR for your GH event. You may want to use them on your printed 

materials, banners etc. and we may later want to use them as well (with your permission of 

course, e.g. on the GH blog to show off how amazing your event was), so we encourage you to 

take them. 

It is very important that you are respectful of people's privacy and vital to note the following: 

• Photos of individuals taken at public events can legally be used without permission. 

However, it is always best to ask for permission if you want to, for example, photograph 

an individual in a costume (including an animal). When a parent asks about usage, please 

let them know that you are taking photos that may be used locally as well as by the 

national GH initiative. If they have a problem with this, erase the photo. If not, write 

down the name of the photo's subject and the parent's name and contact information. If 

we want to use the photo later, we can then contact the parent for written permission. 

• Alternatively, if people are signing in at your event with their name and contact 

information, you can include the following language in a note:  Photographs will be 

taken at this event. sign here to give permission for photos taken of you or your child(ren) 

to be used by Green Halloween
®

 as outlined in the Photo Release form. Place a copy of 

the form where participants are signing in so people can see it if they choose. 

• If you have a professional photographer who volunteers to take individual photos at your 

event, please have them use the GH photo release.  

• Please send copies of signed releases to Lynn Colonel, 13003 Lake Kathleen Road SE, 

Renton, WA 98059 

• For any questions about photos, contact Lynn@GreenHalloween.org 

 

Event Follow-Up 

Pat yourself on the back! Your event is over; and we’re sure you did a stand-up job. We’re 

bursting-at-the-buttons proud of all of your efforts and are over the moon with gratitude, to boot. 

http://www.greenhalloween.org/photorelease.pdf
http://www.greenhalloween.org/photorelease.pdf
mailto:Lynn@GreenHalloween.org
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Now there are just a few things needed to tie up the loose ends of this year’s event: 

• Send thank you notes to all of your sponsors and partners 

• Work out any payments with your non-profit partner (if applicable) 

• Send all press and media mentions to Lynn@CelebrateGreen.net   

• Send photos and videos (as well as any written information) of your event to 

Corey@GreenHalloween.org so she can post them on the blog. 

• Complete and send the volunteer coordinator wrap up questionnaire by no later than 

December 1. 

Thank you for all the work you’ve done and are continuing to do. Please do not hesitate to 

contact us with questions, concerns or brilliant ideas for how we can make GH an even greater 

success.  

Remember that starting small is wonderful - what you create with all of this is up to you. It’s all 

about planting the seed of interest in your community and then watching the enthusiasm spread. 

We’ve defined GH as a community movement for a reason – the idea is that it’s a group effort. 

Still, if you need anything from the national team, we’re here.  

Now sit back and relax. You deserve it! Thank you for all you’ve done! 

 
 

mailto:Lynn@CelebrateGreen.net
mailto:Corey@GreenHalloween.org
http://www.greenhalloween.org/coordinatorwrapup.pdf

