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1. 10 Green Halloween
®
 Guidelines (AKA Guiding Principles) 

 

1. Green Halloween Events Incorporate the 3Rs: Reduce, Reuse and Recycle. 

• Reduce: Limit use of new product (décor, food, packaging, etc.). 

• Reuse: Products such as décor are acquired used, borrowed, etc. and are saved for 

reuse the following year or donated for use by someone else. 

• Recycle: 

‣  Ideally, on site recycling is available, with bins clearly marked (with what 

can be recycled) and in ample supply. 

‣  If on site recycling is not available, recyclable items are brought off site 

for recycling. 

‣  If composting is available locally, compost bins (for food scraps and paper 

items) are available and clearly marked. 

‣  Décor may be “upcycled” (converting waste materials/useless products 

into new materials/products of better quality or a higher environmental 

value) initially or after the event. 
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‣  Find creative ways to “recycle” non-recyclables such as wrappers by 

having art stations. 

 

2. Collateral is “Cool”. Consideration is given to all print-materials, signage, event 

components and giveaways for their eco-friendliness. (See Print Materials for printing 

guidelines). 

• Print materials are made from tree-free or recycled content paper (ideally 100% 

post-consumer waste and FSC certified). Print only what’s needed. 

• Giveaways from all of your partners have been screened. No disposable, non-

recycled, plastic items, unless this choice is intentional (e.g. deemed the best 

choice given the situation). 

• Signage is reusable. 

3. Share the Stage. GH AND top-level (platinum) and national media sponsors must be 

provided with prominent exposure at events, in print and online. It must be clear to guests 

and readers that your event is an official event of the larger GH network with “props” 

given to our top sponsors. Be sure to follow the following guidelines: 

• Include GH logo and URL in all print materials, website and event signage  

• Example verbiage: This is an official event of the Green Halloween
®
 initiative 

(www.GreenHalloween.org).  

• See section 10 of this document for Green Halloween logos to download 

• Contact Corey for URLs at Corey@GreenHalloween.org 

4. Green Halloween is “G” Rated. All associated activities, promotions, print materials, 

online mentions, etc. must be family friendly with no sexually explicit, violent, or 

otherwise adult content, symbols, language, graphics, etc.  

5. Include the R (NOT the Same as Above). The name Green Halloween MUST be used 

with the “registered” symbol (®) online or in print the FIRST time it is used on a page.  

• The name MUST link to the URL (www.GreenHalloween.org) if used online. In 

print, the URL can be written as: GreenHalloween.org 

• “Hallogreen
®

” and “Think Outside the Candy Box
®
” are also registered and must 

include the ® symbol after the word/phrase. 

6. You Represent You. Volunteers are independent representatives of the GH initiative as 

well as its sponsors and partners (note: volunteers are not employees of GH). 

http://greenhalloween.org/content.php?page=sponsors
http://www.greenhalloween.org/
mailto:Corey@GreenHalloween.org
http://greenhalloween.org/GHactivities.pdf
http://www.greenhalloween.org/
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Professionalism, optimism, collaboration and gratitude are incorporated in all interactions 

with the media, potential partners/sponsors, other volunteers and the public. 

7. The Revolution is the Reason. All partnerships created during the process, planning and 

execution of GH are created, first and foremost, to benefit the growth and success of GH 

on a local or national scale. Procuring sponsors, personal or professional contacts for 

other personal or professional means may happen only with express written permission 

from Corey Colwell-Lipson or Lynn Colwell. This guideline is out of respect for all 

parties included. 

8. Attitude is Important. GH is not a finger-wagging program. Our goal is not to “tell” 

people what to do. Rather, the hope is to provide people with a spectrum of ideas, some 

of which may inspire. The idea is to encourage people to “start where they are.”  

9. Think Big, Start Small. GH inspires big ideas. Of course, we’re all about making a 

splash! But, if the idea is to grow the revolution larger each year, it wouldn’t be 

beneficial for volunteers to become overwhelmed and burn out. A small, successful event 

(that preserves your sanity) is far better than a large, barely put together event that causes 

internal combustion. So start small this year and consider growing the event over time. 

Whatever you do WILL make a difference. Of course, if you are an experienced event 

planner, we support your goal to aim for the moon! 

10. Communication, Expectation and Follow-Through are Key. As with any successful 

human relationships, communication, setting clear expectations and following through 

are the cornerstones of interpersonal bliss. Well, maybe not bliss, but you get the picture. 

In any case, please keep these in mind as you plan events and wrap up as they really can 

make the difference between a good event and a great one.   

 


