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 WOHF partners with Green Halloween 

aa
 A seashell instead of salt water taffy? A polished rock in place of 
Reese’s Peanut Butter Cups? That’s what the Washington Oral Health 
Foundation, the charitable arm of the WSDA, is telling dental offi ces 
to distribute this year during the Halloween holiday. In partnership 
with Green Halloween, a community initiative focused on creating 
child and Earth-friendly holiday traditions, the Foundation is en-
couraging dentists to communicate a positive oral health message 
this year.
 “Dentists around Washington have been asking the Foundation 
for ideas about how they can celebrate Halloween in a different way, 
by keeping in mind the oral health needs of children,” said WOHF 
President Dr. John Carbery. “Partnering with Green Halloween is a 
good fi t because not only is this organization helping to protect the 
planet, they are also utilizing the popularity of the ‘green movement’ 
to promote healthy alternatives to sugar consumption during the 
holiday.”
 Corey Colwell-Lipson, the founder of Green Halloween, was just 
like millions of other parents come October 2006, when she took her 
two girls trick-or-treating. While most of the neighborhood handed 
out the requisite candy, a few homes placed non-candy treats like 
bubbles and stickers in her girls’ pumpkins. She was thrilled that 
someone thought outside the candy-box, and made a note to herself 
to remember to trick-or treat at these homes the following year. But 
after winding through several streets in the dark, she had already 
forgotten which homes were candy-free. 
 Ms. Colwell Lipson said she mentioned to another parent, “Wouldn’t 
it be great if there were a sign you could place on your door or win-
dow that notifi ed trick-or-treaters that their upcoming treat would 
be healthy?” This way, parents could seek out those homes and turn 
trick-or-treating into a scavenger hunt – a hunt for treasures rather 
than treats.
 Ms. Colwell-Lipson began thinking about Halloween as a whole 
and about how it is hard to fi nd treats that are child healthy. Some 
parents she knew spend weeks researching where to fi nd affordable, 
kid-friendly, and for some, Earth-friendly treats. But most parents, 
Ms. Colwell-Lipson realized, don’t have the time, inclination or mon-
ey to seek out candy-free alternatives. They may not like offering 
candy, but what other options do they have? Wouldn’t it be terrifi c if 
affordable, kid and Earth healthy treats and treasures were available 
everywhere? Now they can be . . . 
 “Green Halloween makes us smile!” said WOHF Board Member 
Dr. Sally Hewett. “The Washington Oral Health Foundation is proud 
to partner with this inspirational movement that combines health 
with celebration.”
 Dentists interested in participating in this new movement or to learn 
how you can promote a positive oral health message to your patients, 
call the Washington Oral Health Foundation at 800-448-3368.

 The principles of Green Halloween make smart sense for oral health, and as the state’s re-
source for healthy mouths, the WOHF offers some recommendations for a healthy Halloween 
celebration.

• Fun toothbrushes
• Coins – consider dressing as the tooth fairy for Halloween
• Decorated pencils
• Nuts
• Polished stones
• Oyster shells decorated like ghosts

 planning your event:
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ohfinteractive kiosks debut

 In 2006, the Washington Oral Health 
Foundation (WOHF), the charitable arm of 
the WSDA, invited the King County Boys & 
Girls Clubs to become Partners in Preven-
tion by participating in the Foundation’s 
Washington Boys & Girls Clubs Oral Health 
Initiative and offering ongoing education 
and access to care through their Health and 
Life Skills programming. The goal is to re-
duce the incidence of dental disease in low-
income families by empowering children 
to assume more personal responsibility for 
their own oral health, helping families un-
derstand the impact dental disease has on 
the entire body, and teaching them how 
dental disease can be prevented.
 To this end, the Foundation received a 
grant from Bank of America and private 
donors to purchase the first two SeePoint 
interactive touch-screen kiosks, with print 
and internet capability to rotate through 
participating Boys & Girls Clubs. They 
will be placed in areas where parents and 
other caregivers, as well as club members, 
can access them to enhance learning. Staff 
and visitors to the clubs will also have ac-
cess to the valuable information that exists 

in these touch-screen kiosks, which will be 
programmed with oral health information 
for all ages, including video demonstrations 
about oral hygiene, educational programs 
about dental disease, nutrition, mouth-
guard safety, dental emergencies, oral con-
sequences of using tobacco and other drugs, 
oral science that explains the environment 
of the mouth, and careers in dentistry.  
 “Kids today (and their parents) learn via 
many different media, and this kiosk ap-
proach (interactive touch-screen computer) 
fits extremely well into these models of 
learning,” said WSDA Past President Dr. Jef-
frey Parrish. “The kiosks will help WOHF 
provide a continual source of learning and 
comprehensive oral health education at a 
reasonable cost. The more we can educate 
these children (and, again, their parents), 
the more likely we are to change their be-
havior to see prevention as the most effi-
cient and cost effective care of all.”  
 A KidsConnect section of the kiosks will 
feature interactive games, puzzles, coloring 
sheets, quizzes, and activities for children 
and youth. Dental facts and resources for 
the entire family, at no cost to users or 

to clubs, will be available for download-
ing from the kiosks.  Age-appropriate oral 
health quizzes will allow members to test 
their knowledge following quarterly class-
room presentations, and to be recognized 
on the WOHF website for high test scores 
on oral health knowledge.
 Each kiosk is programmed to track the 
number of users, pages viewed, printed 
topics, and other specifics regarding uti-
lization: “One of the outstanding features 
of this project is the measurement piece. 
Often we spend money on what-appear-
to-be-good projects, but we often wonder 
whether they really achieved their pur-
poses,” said Dr. Parrish. “I commend the 
leadership of WOHF for designing metrics 
that will help assure those whose money 
is being used that it is actually achieving 
what is hoped and proposed.”
 The Foundation is seeking additional grant 
money and private donations to purchase ad-
ditional kiosks. For program information, 
volunteer opportunities, and how to bring 
the initiative to your local Boys & Girls Club, 
call 1-800-448-3368 or e-mail Sandy Hardy-
mon at sandy@wsda.org. Call today!

 Interactive kiosks debut 
Area Boys & Girls Clubs receive high-tech tools

Washington Oral Health Foundation Executive Director Sandy Hardymon gives Dr. Deck Barnes (front) 
and Dr. Dan Middaugh (back) a tutorial on the newly purchased SeePoint interactive touch-screen kiosk.


